
 

 

By: Ruddy Mbuyi 

Supervisor: Saeid Abbasian  

Södertörn University / School of Natural Sciences, Technology and 

Environmental Studies  

Master’s dissertation 15 credits  

City Tourism | Spring Semester 2019 

 

 

 

 

 

 

 

Who are the visitors to the National Museum in 

Stockholm? Sweden’s museum of art and design. 

 

 
 

© Photo by Devang Parekh taken at the National Museum on the 5th of April 2019.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  

 

LIST OF CONTENTS  

 

1. Problem Background 
1.1. Problem Statement…………………………………………………………………….1 

1.2. Research Purpose……………………………………………………………………...2 

1.3. Research Questions……………………………………………………………………3 

1.4. Delimitations……………………………………………………………………..........3 

1.5. Definition……………………………………………………………………...............4 

1.6. Dissertation Outline…………………………………………………………………...4 

 

2. Research Method  
2.1. Exploratory, Descriptive and Explanatory Research………………………………….7 

      2.1.1 Inductive or Deductive approach…………………………………………………….7 

     2.1.2 Qualitative versus Quantitative research……………………………………………..7 

     2.1.3 Qualitative Method Advantages & Disadvantages…………………………………..8 

      2.1.4 Quantitative Method Advantages & Disadvantages…………………………………9 

      2.1.5 The Chosen Method for the thesis………………………………………………….11 

     2.1.6 Data Collection Method…………………………………………………………….11 

      2.2.   Data Analyses Method……………………………………………………………...13 

      2.2.1 Validity of the Research…………………………………………………………….14 

     2.2.2 Reliability of the Research …………………………………………………………14 

      2.2.3 Ethical Issues………………………………………………………………………..15 

      2.2.4 GDPR: New rules from the GDPR Regulations……………………………………15 

 

3. Theoretical Framework 

3.1. Literature Review……………………………………………………………………16 

3.2. Motives behind  visit of Art Museums……………………………………………....16 

3.3. The Museum Visitors Experience Model……………………………………………23 

3.4. The Museum visitor experience models five types of characters……………………26 

3.5. Theoretical Synthesis………………………………………………………………...27 

 

4. Empirical Results 

4.1. Demography of the National Museum Visitors Respondents……………………….30 

4.2. Respondents Answers from the Questionnaire……………………………………...31 

 

 

5. Analysis 

5.1. Thematic Analysis Results…………………………………………………………...38 

 

6. Results 

6.1. Conclusions…………………………………………………………………………..46 

6.2. Recommendations……………………………………………………………………46 

6.3. Knowledge Contribution……………………………………………………………..47 

6.4. Further Research……………………………………………………………………..47 



  

 

7. Quality assurance and critical review 

7.1. Quality assurance…………………………………………………………................49 

7.2. Critical review………………………………………………………….....................50 

References……………………………………………………………………………………52 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  

 

List of Models 

 

First Model These model showcase John Falk museum visitors experience model that 

consist of five types of museum visitors characters P. 26 

 

Second Model This model is done by the author Spellerberg based on Falk museum 

visitors P.27 

 

Third Model This model is done by the author Wambold & Spellerberg based on Falk 

museum visitors P.28 

 

Fourth Model These model is done by the New Orleans Museums of Art that have 

explained Falk museum visitors P.28 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  

 

 
List of Picture 

First Picture © Photo by Devang Parekh taken at the National Museum on the 5th of April 

2019.  

 

List of Tables  

First Table These table showcase the demographic from the first questions about the 

respondent background P.30 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  

 

                                      Abstract 

 
The purpose of the research study was to find about who the National Museum visitors are 

and what is their five reasons and motives to visit the National Museum. To get a better 

understanding about finding out who are the National Museum visitors a qualitative method 

was used in the form of a questionnaire that dealt with questions about the respondent’s 

demographic background and open questions related to finding out more details about the 

respondents’ reasons to visit the National Museum that is an art and design museum. The data 

that was gathered from the questionnaire was analysed through the use of a thematic analysis 

to find specific themes based on the female and male respondent’s answers. The results 

indicate that most of the respondents who took part in the questionnaire on the 5th of April 

2019 at the National Museum are a mix of female and male between the age 20-72 years from 

Sweden and other countries, all of them have a higher education (High School, Bachelor and 

Master Degree) and have studied art, history of art or design. The reason that many of the 

respondents choose to visit the museum and what attracted them to the National Museum was 

foremost for they all share an interest in art and design. The National Museum itself is an 

interesting place to be at because many of the female and male respondents have an 

appreciation in the art and design collections and exhibitions that is displayed at the museum. 

The National Museum offers a free admission and entry so many of them could visit the 

museum either by themselves or with a companion, and many of the respondents like how the 

National Museum teaches history about the art and design. 

 

Key word: National Museum, Art Museum Visitors, Motivation, Stockholm, Art, Design, 

Sweden, Cultural Tourism, City Tourism. 
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1. Problem Background 
Art museum is an information establishment created to assist the significance of knowledge 

(Fox, 1963 as cited in DiMaggio, 1996). Why it is relevant and important to do research about 

art museums and their visitors because it is significant when it comes to museum research in 

overall (Rodney, 2019). Art museums are important to research on since the subject about 

museums and their visitors has fascinated many authors to do research about museum studies, 

and that it is important to find out what are the interesting things that the museum visitors is 

doing at the museum (Rodney, 2019). Recent research by authors have pointed out that art 

museums visitors have become significant to do research about in museum research, such as 

providing more involvement for their museum visitors (Rodney, 2019). The authors Noh & 

Tolbert describe that museum, especially art museums will have a significant growth of 

visitors than other types of museums (Noh & Tolbert, 2019). Research about art museums are 

important because on how they as an institution wants to promote education, knowledge and 

attract new visitors to their museum (Pringle, 2019). The author Pringle explains that art 

museums are focusing more on doing research to get to know more about their visitors that 

like to visit an art museums in general, such as researching about their demographic 

background or how the museum itself wants to acquire the information about what their 

museum visitors learn at the art museum that they visit (Pringle, 2019). According to the 

author Pringle explain that the advertising branches at the art museums as well as scholars, 

professors, art museum curators and other departments at the art museums are the one that 

does research about art museums and museums visitors (Pringle, 2019).  

 

Doing research about art museums and their visitors is important for the art museum so that 

they can preserve the collections displayed at the museum, getting to educate more visitors 

and supporting various types of awards aimed at students (Pringle, 2019). Art museums, 

especially their art exhibitions and collections are outstanding and exceptional according to 

the museum visitors (Heesup & Sunghyup-Sean, 2017). Art museums is a place that has 

gorgeous buildings, attractive exhibitions, you as a visitor can learn and most of the art 

museums visitors were recommended by friends to visit an art museums (Brida, Manuella 

&Riano, 2012).Research has uncovered that museums offer an informal learning experience 

(Falk,Heimlich,& Bronnenkant, 2008 as cited in Falk, 2016). Art museums offer a place 

where you can gain new facts (Herreman 1998, as cited in Stylianou-Lambert, 2011). The 

author Duncan describes that art museums are associated with their beautiful construction, but 

also that art museums are a place that preserves the educational of our cultural history 

(Duncan, 2005). Art museums are a place that embraces the past such as that the art museums 

visitors should feel a sense of community (Duncan, 2005). The purpose of the art museums 

visitors is that for them art museum is a place where you can learn the story about the art, 

portrait, statues and learning about the past of the arts displayed at the museum (Whitehead, 

2005).Here in Sweden we have several art museums such as Gustav III Museum of 

Antiquities at the Royal Palace, and the Museum of Mediterranean and Near East Antiquities. 

The National Museum has a large art collection from the medieval epoch until now 

(Nationalmuseum, N.D.).The National Museum is Sweden’s museum of art and design, and 

the museum part is to share their knowledge of art and design to their visitors 

(Nationalmuseum, N.D.).  
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The author is interested in this topic on art museums visitors because it’s a fascinating subject 

to learn about especially in the field of cultural tourism and museum research that focus on 

the museum visitor’s motivation to visit art museum and finding out more specific details 

about the art museum visitors. 

 

1.1 Problem Statement  
Why it is important to study about the National Museum visitors is that the National Museum 

when it comes to research they have focused on doing research about their art collections 

(Nationalmuseum, 2010.). The research about their museum collection is done by qualified 

academics that are knowledgeable about art, but also that the research department at the 

museum role is to provide ongoing assignment and research, and most of those that do the 

research at the National Museum are conservators, supervisors and academic experts 

(Nationalmuseum, N.D). For the past years there hasn’t been made a lot of research study in 

Sweden about who are the National museum’s visitors because the museum was closed for a 

period of five years from 2013 to 2017 (Nationalmuseum, 2019.). The National Museum has 

published their audience survey on the 9 October 2019 about finding out who are their visitors 

and most of them have visited the museum during the summer holidays (Nationalmuseum, 

2019). According to the audience survey that indicate that most of their visitors are from 

Stockholm and tourists who have visited the museum mostly for the art and design exhibitions 

and buildings (Nationalmuseum, 2019). The focus in this research study is to discover the 

museum visitor’s motivation and reason in visiting an art museum such as the National 

Museum. In this research the overall purpose with it is to find out who are these museum 

visitors that like to visit art museum such as the National Museum that is located in Sweden.  

 

If their motives are based on specific interest that attracts the museum visitors to visit the 

National Museum or is it something else that draw the museum visitor’s curiosity towards 

visiting an art museum such as the National Museum. Especially it is significant to discover 

out what museum visitors are considering when they visit an art museum such as the National 

Museum. Recent research about art museums visitors have most focused about the 

demographic narrative, but the focus know is to research about the museum visitors motive to 

visit museums (Falk, 2006). The author Stylianou-Lambert has mentioned that earlier research 

about finding out why people visit museums is that academics that are knowledgeable in this 

topic have only written research about the museum visitor’s motive to visit art museums  

(Stylianou-Lambert, 2009).The author DiMaggio mentions that several of the research studies 

about art museum visitors have focused on the museum visitor’s demographic portrayal 

(DiMaggio, 1996).The author Falk explains that authors have recently started to do research 

that focus on the museum visitor’s psychographic description rather to focus their research on 

the visitors demography description of the museum visitors reason to visit a museum (Falk, 

2011). The authors Chieh-Wen Sheng & Ming- Chia Chen mention the author Hood where 

they explain that it is important to research more about the museum visitors psychographic 

description because you will learn more about the museum visitors objective to visit a 

museum, and here are some example, such as their curiosity to learn, and anticipations about 

their museum visit (Hood, 1983 as cited in Chieh-Wen Sheng & Ming-Chia Chen, 2012).  
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The author visited the National Museum on the opening day of the 13th October 2018, the 

author was fascinated by the art exhibition timeline that guide you through the art from the 

medieval epoch until now (Nationalmuseum, N.D). The author always had a passion about art 

and sculpture reflecting Gods & Goddesses from mythology. The National Museum is a 

cultural tourist attraction. Since the National Museum reopened last year on the 13th October 

2018 to 31th December 2018 the National Museum has had more than 311 000 visitors who 

have visited the National Museum during these three months period ranging from a varied 

group of people (Nationalmuseum, 2019). Now, after five months since the National Museum 

open to the public between the 13th October 2018 to 24th March 2019 that more than 532 219 

visitors that have visited the museum (Nationalmuseum, 2019). Now after a year since the 

National Museum reopened on the 13th October 2018 one million people have visited the 

museum since then (Nationalmuseum, 2019). Museums are important because they showcase 

the town’s culture (Stylianou-Lambert, 2009). With this information that many people have 

visited the National Museum the research focus is to find out who are these visitors that visit 

the National Museum and their reason and motivation behind their visit to the National 

Museum. Most of the research that is done at the National Museum are mostly based on their 

art collections and for the last years they haven’t focused so much about their museum visitors 

(Nationalmuseum, N.D.).The National Museum audience survey that was published on their 

website on the 9 October 2019 about finding out who are their museum visitors is more of a 

general survey (Nationalmuseum, 2019). The focus in this research will be based on the 

National Museum visitor’s psychographic description about finding out why they choose to 

visit the museum and their five reasons that attracts them to visit the National Museum. 

 

1.2 Research purpose 
The aim with the research is to find out who are the National Museum visitors and their 

reasons and motive to visit the National Museum. The author also want to find out why they 

choose to visit an art and design museum such as the National Museum.  

 

1.3 Research Questions 
This is the dissertation outline for this master dissertation and here are the three research 

questions for this research study and the aim of both of these research questions is to find out 

who are the National Museum visitors that choose to visit the National Museum and also what 

are the National Museum visitors’ top five reasons to visit the museum. 

 

1) Who are the National Museum visitors? 

 

2) Why do they choose to visit the National Museum? 

 

3) What are the top five reasons that attracts people to visit the National Museum?  
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1.4 Delimitations  
This research will focus on the National Museum that is an art and design museum and to 

gather information about who are the National Museum’s visitors and why do they choose to 

visit the National museum.  Another delimitations in the research about the National Museum 

visitors is that most of the respondents who have taken part in the questionnaire are between 

the ages 20 to 60 years. Visitors that are below the age group 15 to 19 years will not be part of 

the research study and will not take part in the questionnaire.  

 

1.5 Definition 
This is a definition about the term cultural tourism. 

 

Cultural Tourism  
Cultural tourism can mean many different things such as someone that is interested in visiting 

museum or prefer to learn more about older culture. Another way to understand the definition 

about cultural tourism that the focus is based on the country or cities culture such as getting 

knowledge about their tradition. As well those travellers that are curious to travel to places 

that have significant art, music, theatres, museums, libraries. Cultural tourism can also mean a 

desire to learn something new related to culture. 
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1.6 Dissertation outline  
This is the dissertation outline for this master dissertation 

The first chapter is the introduction that deals with several subchapters about problem 

statement, problem background, and research purpose, research questions about the reason the 

author have chosen to write about the topic about who are the National Museum visitors and 

why it is important to study this subject in tourism. In addition, there are two subchapters 

dealing with the dissertation aim, and delimitations related to the research study about the 

topic about the National Museum visitors. The last subchapter in the introduction chapter is 

the definition about cultural tourism and how it is associated with museums and visitors. 

 

The second chapter is the methodical approach in the beginning, there are several subchapters 

given an explanation about the difference between an exploratory, descriptive and explanatory 

research method, inductive and deductive method. In addition, there are two relevant 

subchapters about the difference between a qualitative and quantitative research methods such 

as advantage and disadvantage and the reason the author have chosen to use a qualitative 

research method. Adding other subchapters dealing with the data collection method, data 

analysis, validity, and reliability of the research and the ethical issues related to the research 

study. 

 

The third chapter is the theoretical framework where there are several subchapters, the first is 

about the literature review dealing about who are the people that visit art museums and their 

motive for it. Then comes the subchapter about the theoretical models based on the author 

John Falk visitors models experience and the five types of characters of the museum visitors. 

The last subchapter is a reflection on the presented theories where there is a discussion about 

the theme that the author find relevant in the research study. 

 

The fourth chapter is the empirical results where the author describe the answers from the 

questionnaire that were handed out at the National Museum. First you have a demographic 

description about the respondent (gender, age, and educational background, country of origin, 

if the respondent has come alone or company in and their educational background in art). 

Then comes the subchapter about answers from the questionnaire where there is an analysis of 

the eleven questions that some of them were opens questions and three of the questions are 

research questions that are the focus in the research about who are the National Museum 

visitors. Each of the eleven questions that were in the questionnaire has been analysed and 

some of them has also example such as quotation to get a better understanding on how the 

respondents choose to answers the questions. 

 

The fifth chapter is the thematic analysis chapter where the author analyse the answers from 

the questionnaire and the literature review to get a deeper understanding to see patterns such 

as repetitions from the answers to get analyses of the central theme in the research. Then there 

is a reconnection from the literature review that is connected through the specific themes as 

well as the description of procedures. There are also some quotations from the answer made 

by the respondents. There is at the beginning an explanation about what thematic analysis 

mean. 
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The sixth chapter is the results chapter where the author analysed the answers from the 

empirical results and thematic analysis. Then there are several subchapters such as 

conclusions where the author discuss about what the author have found out about who the 

National Museum art museum visitors and what are their motives and reasons to visit the 

National Museum. The author discuss about where the author recommend doing research 

about the National Museum such as if they will introduce an entrance fee or not, knowledge 

contribution where the author explain how this master dissertation is important in the subject 

about museum visitors, especially when it deals about city tourism and culture tourism and in 

further research author give several examples about new research topics to research on about 

the National Museum that is an art and design museum.  

 

The seventh chapter deals about quality assurance and critical review, in the critical review 

the author gave several examples on how the author was critical about the theoretical models 

dealing about the author Falk museum visitors experience model and the literature review. 

Whereas in the quality assurance the author gave their own assurance on how it was important 

in the master thesis to have questions  in the questionnaire that focus on the National Museum 

visitors, that the respondents were English speaking and that how the author got in contact 

with the museum staff at the National Museum to get an approval to do their own research 

about their art and design museum visitors as well that the author did the questionnaire in 

place at the National Museum because the answers from the questionnaire answered by the 

respondents would be important part in the empirical results and thematic analysis. 

 

 

 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



7 

 

2. Research Method  

The purpose of research in general is to find about specific details (Saunders, Lewis & 

Thornhill, 2012). In the present study, data about who is the National Museum visitors will be 

systematically collected and analysed. 

 

2.1 Exploratory, Descriptive and Explanatory Research 

Saunders et al explain that exploratory, descriptive and explanatory research design can be 

used in any research study (Saunders et al., 2012). The first is exploratory research where you 

gather information and fact about a fascinating subject (Saunders et al., 2012). Examples of an 

exploratory study is to do interviews with people who are knowledgeable, and who is the 

main focus of your research (Saunders et al., 2012). The second is descriptive research where 

the attention is to achieve an outline of the actual circumstances and some examples you can 

use in a descriptive research it is important to know what type of facts you are gathering for 

your research (Saunders et al., 2012). The third is explanatory research where the focus is to 

study an actual circumstance where you give details about the connections in relation to 

variables (Saunders et al., 2012). In this research study, a descriptive research will be used 

because its purpose is to gather facts using a questionnaire to the visitors at the National 

Museum. 

 

2.1.1 Inductive or Deductive approach  

The difference between an inductive and deductive research approach is that a qualitative 

research approach focuses mostly on an inductive approach, and its main focus is to improve 

a concept based on the facts that you have gathered for your empiric results (Saunders et al., 

2012) whereas a quantitative research focus mostly on a deductive approach such as the 

research that use facts to test the theory (Saunders et al., 2012). The present study will be an 

inductive approach where the focus will be on the visitors that visit the National Museum. 

 

2.1.2 Qualitative versus Quantitative Research 

The difference between a qualitative and quantitative research is that a qualitative method is 

often used where the focus is on doing interviews and whereas a quantitative research is often 

used where the focus in on diagrams, numbers or using questionnaires (Saunders et al., 2012). 
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2.1.3 Qualitative Method Advantages & Disadvantages  

Alan Bryman explains that qualitative research focus most on words than the gathering of 

statistics to study (Bryman, 2012). The qualitative method is inductive where there is a 

connection between the theory and study, which means that it highlights the concept of it 

(Bryman, 2012). A qualitative method focuses most on the following criteria that in a 

qualitative research the focus is based on unlimited investigation than in a quantitative method 

(Bryman, 2012). The author explain that in a qualitative research method that the main criteria 

is that the theory are the main point is these type of research (Bryman, 2012). Qualitative data 

is characterized by the productivity to explore a topic in a more in-depth investigation 

(Saunders et al., 2012). Qualitative research is a method the authors can use to study writing 

(Bryman, 2012).Qualitative authors are more motivated than quantitative authors, because 

qualitative authors want to suggest a descriptive fact when it comes to writing their research 

(Bryman, 2012). When it comes to doing a qualitative study many of those authors are more 

likely to get research-based facts such as details can provide a significant for the subjects they 

have chosen to write about (Bryman, 2012). For the qualitative methods interviews are a big 

part to do and significance to gather information (Bryman, 2012).When you do a qualitative 

data result, you explain who were those respondents who were part in your investigation and 

use some citations to analyse their answer (Saunders et al., 2012). There are several other 

assistances to use in a qualitative research for your research study, such as using sketchbook 

to write down important facts of the data that you have gathered (Saunders et al., 2012). 

  

Some advantages of a qualitative research are that when you use open questions in a 

qualitative research, they are valuable in relation to how you frame and select answers 

(Bryman, 2012).The benefit of a qualitative research is the focus is in doing interviews and 

examining the facts (Saunders et al., 2012). An important fact is that some data gathered for a 

qualitative research may be applied to clarify the intention of using a questionnaire (Saunders 

et al., 2012).Other examples given for a qualitative research it is important to be careful about 

the citations you use or other types of facts in your data analyses (Saunders et al., 2012).A 

qualitative method is regarded by their productivity where you have the occasion to explore a 

topic to research on (Saunders et al., 2012). When you analyse the data in qualitative research, 

it will expose theme that will be significant to your research (Saunders et al., 2012). 

Qualitative data is characterised by the productivity to explore a topic in a more in-depth 

investigation (Saunders et al., 2012). In this research study, most of the questions in the 

questionnaire will be open questions so that the respondents at the National Museum can 

answer to questions that focus on why the visitors choose to visit the National Museum and 

their motives and reasons behind their visit.   
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The disadvantage of a qualitative research is that this type of method is too specific especially 

those authors that have done quantitative research (Bryman, 2012). And some disadvantages 

towards a qualitative research is the results depend too much on the things that are vital, but 

also that these types of research begin with research questions, and the reason they have 

chosen this type of subject (Bryman, 2012).It is also hard to imitate a qualitative research than 

a quantitative research, and the reason for it is that the authors are the one doing the research 

and gathering the facts (Bryman, 2012). A qualitative research has also faced problems with 

details such as that the results of a qualitative study is limited (Bryman, 2012). One of the 

disapproval of a qualitative research is that there is an absence about the clear detail on how 

the examination was managed by the authors (Bryman, 2012). The reason for this is that 

somehow difficult to find out how the authors have chosen their respondent to be a part of 

their discussion meeting (Bryman, 2012).In this research there won’t be any observation or 

interview at all because the focus will be on creating questions for the questionnaire towards 

the visitors at the National Museum. 

 

2.1.4 Quantitative Method Advantages & Disadvantages 

Alan Bryman explains that quantitative research focus on the significance of gathering 

statistics to study (Bryman, 2012). The quantitative method is deductive where there is a 

connection between the theory and study, which means that it highlights the testing of its  

concept (Bryman, 2012).Quantitative research with the help of diagrams, visuals and numbers 

can be useful when it comes to answering your research questions and must be examined in 

your research (Saunders et al., 2012). Quantitative research has numerous types of data that 

can be used as a method to analyze your statistics in your research and one of those data that 

can be used in a quantitative research is a numeric data (Saunders et al., 2012). Numerical 

data are also significant in a quantitative research, such as that it is more detailed where you 

as a researcher can share all numbers on a statistical scale and that you can examine the 

numbers using a far range of statistics in your research (Saunders et al., 2012). Numbers can 

be used as a program for numerical data but, you as a researcher is not required to do so 

(Saunders et al., 2012). When you use these methods in your quantitative research, use both 

figures and charts to study your statistics, because this selection of charts will impact your 

research questions and the information you wish to highlight in your quantitative research 

(Saunders et al., 2012). In a quantitative research you can use a variety of figures and tables 

where you present the answers from your surveys (Saunders et al., 2012). When it comes to 

doing interviews in a quantitative research, these types of interviews are prominent for 

collecting information to a research (Bryman, 2012). The author’s preference, the type of 

interview that the authors like to have as a method of interviewing respondents which are 

structured interview and the focus is mostly to have the same type of inquiries for all their 

participants and where the participants can reply to all the questions in their particular order 

(Bryman, 2012). Another reason that authors like to choose a structured interview is that they 

have the choice to ask specific questions, and they can also record the responses (Bryman, 

2012).Structured interview can be done face to face or through the phone (Bryman, 2012).  
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The advantage of a quantitative research is that one type of method that is useful in a 

quantitative research is self-completion questionnaire and it means that you as an author can 

create questions and the benefits of these types of questionnaire is there are less open 

questions and that posting a questionnaire through the post is much cheaper and you could 

send many as thousands of questionnaire via the post but it can take weeks until you received 

reply from the respondents (Bryman, 2012). The advantage of open questions is that it offers 

an occasion for participants to answer the question in their own way (Bryman, 2012). 

Diagrams are a part of the most used methods in a quantitative research and the reason that so 

many quantitative authors choose this method is because that tables are easy to recognise 

(Bryman, 2012). The benefit of a quantitative research is that you can use charts, 

questionnaires and examine the facts (Saunders et al., 2012).Other advantages of a 

quantitative method are that tables and numbers allow us to study the facts (Saunders et al., 

2012). This method will not be part of this research study because that number, figures and 

statistics will not be a priority in this master thesis about finding out who the National 

Museum visitors are. 

 

The disadvantage of a quantitative research has faced a lot of disapproval, especially by 

qualitative authors (Bryman, 2012). The criteria include a disapproval for quantitative 

research in overall (Bryman, 2012). There is a disapproval on how quantitative authors have 

collected their measurements in their research (Bryman, 2012). Another problem that a 

quantitative research has faced are problems such as that it when it comes to gathering facts 

relating to their survey by the researcher (Bryman, 2012).The disadvantage of doing a 

questionnaire is that you cannot have a lot of questions as you want only a few of them and 

that you don’t know who those respondents who have answered your questionnaire are 

(Bryman, 2012).Other problems when it comes to the disadvantage of a quantitative research 

are that when you have questionnaire it can take time for the respondent to answer the 

questions (Bryman, 2012). A quantitative research based on the questionnaire will not apply 

for this research study as a choice for doing questionnaire instead the questionnaire will focus 

more about who are the National Museum visitors and the reason they have chosen to visit the 

National Museum. 
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2.1.5 The Chosen Method for the thesis 

The choice of method for this master thesis is a qualitative research and the reason for it is 

that the author is looking for a deeper understanding about who are the National Museum 

visitors. The aim of choosing a qualitative research as a method for this research study is that 

the author can get information about who are those people who choose to visit the National 

Museum as a tourist attraction. In the questionnaire the author won’t use any statistic rather 

that the focus of the questionnaire will be on creating specific questions to target the National 

Museum visitors. The questions in the questionnaire will be a mix of demography and open 

questions that are targeted towards the visitors at the National Museum that are female and 

male between the age group 20 to 60 years. The author will not use any quantitative research 

as a choice for the research because statistics and number are not the priority for the research 

questions, and that the focus will be mostly to gather a deeper knowledge about who is the 

National Museum visitors. A qualitative research methods, questionnaire will be used in this 

research study to get a more in-depth response from the National Museum visitors at the 

National Museum where to find out more about their motivation and reason for visiting the 

National Museum. To gather information about who are the National Museum visitor’s the 

author will distribute the printed questionnaire to the visitors at the National Museum and the 

questionnaire will be collected later on the same day.  

 

2.1.6 Data Collection Method 

Email Exchange  

The email exchange with the National Museum started on the 26 January 2019 where the 

author sent two emails to the National Museum General Enquiries and the National Museum 

staff where the author presented herself and describe that the author is a master student in 

Tourism at Södertörn University. Because the museum is an art and design museum it would 

be interesting to find out who are the National Museum visitors. The author later explained 

that it would like to come in contact with the museum staff so that the author could do an 

investigation to find out who are the National Museum visitors and their five to eight reasons 

to visit the National museum. Two days later on the 28th of January 2019 the author received a 

reply from one of the National Museum staff, were we exchange emails with each other on 

the 28th of January 2019 about the author doing an investigation about their museum visitors. 

On the 1st of February 2019 the author had a telephone interview with the National Museum 

staff. The same day after the 1st of February 2019 the author sent an email back and thanked 

for the telephone interview where the author later send the questionnaire and explained that 

the author wanted to do a questionnaire about who are the National Museum visitors at the 

museum and that the respondents will be anonymous. On the 4th February 2019 the author got 

a reply from the National Museum staff and got an answer to come in contact with one of 

their colleagues that work in the departments of audiences. Sent a new email to the museum 

staff on the 5th of February 2019 that works in the departments of audiences where the author 

explains that the author was interested of doing a questionnaire about finding out on who are 

their visitors for the research. Got a reply on the 5th of February 2019 by the National Museum 

staff that the author was allowed to do a questionnaire at the National Museum.  
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The author emailed the museum staff at the National Museum on the 5th of February 2019 that 

the author would send an email about which day the author could do the questionnaire at the 

National Museum. The author sent an email to the museum staff at the National Museum on 

the 20th of March 2019 where the author explained that the author would conduct the 

questionnaire on the 5th of April 2019 at the National Museum, to gather answers from the 

museum visitors. The author got a reply from the National Museum staff that the author could 

conduct the questionnaire on the 5th of April 2019 and that the author also explained towards 

the museum visitors that the author do the questionnaire for this master dissertation.  

 

Questionnaire 

When you plan your own questionnaire, it is important to create interesting questions that are 

specific for your research study (Saunders et al., 2012). There are several ways to use a 

questionnaire in your research study and here are some examples, such as you can post the 

questionnaire via various web forums on the internet or that the respondents themselves can 

take part in being selected to answer the questionnaire via the phone (Saunders et al., 

2012).When it comes to do questionnaire the author can summarize what they need to identify 

that they can answer their research questions and also to create their questions in the 

questionnaire where the data is gathered where the authors can answer to the questions related 

in the research study(Bryman, 2012). The choice of having a questionnaire as qualitative 

research methods is because of the types of questions that the author needs and how many of 

those to gather as data for the research study (Saunders et al., 2012). Open questions can be 

valuable for questionnaire, especially if you want to know more about a specific question and 

how the respondent will answer (Saunders et al., 2012). After the telephone interview with 

one of the museum staff at the National Museum the idea was to start doing a questionnaire 

for the museum visitors at the National museum and that the questions should be written for 

these specific groups of people who like to visit art museums in general. It would consist 

mostly of demographic and open questions on why these museum visitors have chosen to visit 

the National Museum and their motives and reasons for it. A questionnaire is valuable 

because it consists mostly of written questions that will be used for the research about 

collecting information about the National Museum visitors. The reason for the choice to use a 

questionnaire it mostly due to that in a qualitative research the data can be analyzed where 

you can design a questionnaire (Saunders et al., 2012). Creating the questionnaire started on 

1st of February 2019 after the telephone interview, which consisted of demographic questions 

(age, gender, profession, and education) and open questions such as: “Who are the National 

Museum visitors and why do they choose to visit the National Museum ?” and “What are the 

top five reasons that attracts people to visit the National museum ?”.  
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Out Printed Questionnaire 

The choice of which type of questionnaire that is used in the research on the study of the 

National Museum visitors are printed questionnaires. The reason to have printed questionnaire 

is that it would be easier to hand the questionnaire at the National Museum so that the 

National museum visitors for themselves can answer the questionnaire. Those people who 

took part in the questionnaire would be around 40 people or more.  

 

Distribution and collected questionnaire  

The questionnaire will be distributed by hand to each of the respondents at the National 

museum and then all the questionnaire will be gathered (Saunders et al., 2012). The 

questionnaire was conducted on the 5th of April 2019 at the National Museum, where the 

author started from 11.00 to 17.30 it took the author about 6.5 hours to collect all the 40 

questionnaires that the author needed for this master thesis about finding out who is the 

National Museum visitors. In the beginning it went really slow in distributing the 

questionnaire because the place where the author distribute the questionnaire at the Sculpture 

Courtyard that is located at the ground level, many of those that the author asked to participate 

in the questionnaire had just entered the building and hadn’t seen any of the exhibitions yet at 

the National Museum. Most of the respondents that answered the questions were a mix of 

females and males that were from Sweden and the rest were tourists who had visited Sweden 

from other countries. The author approached most of the respondents by asking if they spoke 

English or Swedish then the author asked if they had visited the art collections in the upper 

floor so after that the author asked if they were willing to take part in the questionnaire 

because the author explained is a master student in tourism. Most of those that were willing to 

answer this questionnaire were Swedish and international tourists. For the reason that a lot of 

these visitors that were older or those who came in the companies with other acquaintances 

were not interested in taking part in the questionnaire or could not understand English. The 

total time it took the respondents to answer all of the questions were about 10 to 15 minutes 

depends on how long they answered the questionnaire. Most of the targets to deliver the 

printed questionnaires were university students or international tourists, because they were 

easier to ask and if they were interested in taking part in the questionnaire. Also the author 

asked politely to those that the author was approaching if they were interested in taking the 

time to answer the questionnaire. 

 

2.2. Data Analysis Method  

The data analysis method that is part of the research is the thematic analysis and will be part 

of the qualitative research method which means that it is associated with the important theme 

that are centrally in the data that are gathered (Bryman, 2012).The authors Saunders et al 

explain that when you analyse your data it is important to offer an explanation of your results, 

and presenting critical answers (Saunders et al., 2012). A thematic analysis will be used in 

this research study to gain information about these people who visit a museum, especially the 

National Museum that the author is researching on. In this research study, this is the thematic 

analysis methods that will be used where it will be analysed directly from the answer gathered 

from the questionnaire by the respondents at the National Museum and literature review to see 
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patterns such as repetitions to gain an understanding and information from the data gathered. 

The data from the questionnaire, especially the answers will be analysed as well as a 

description related to the data from the answers. The data analysis method will be descriptive 

to see what is the main themes and also that the literature review will refer to the author 

related to specific themes and words that is central in the research. Most of the data will 

examine to see patterns if specific word has been used several times or have been used 

repeatedly by the respondents, especially if it reconnect to the specific question from the 

questionnaire and literature review. Each theme in the thematic analysis will reconnect to the 

research questions, literature review and thematic analysis that will be based on the specific 

word where the author give some explanations on why these words were selected and how it 

is important in the result that the author have found from their own data gathered from the 

questionnaires. The data from the questionnaire will be studied numerous times to see 

repeated words from the answers to highlight new data that is significant for the research. The 

author will explain on why it choose that particular word as a theme and give some examples 

from the questionnaire where there will be between 2 to 4 citations from the respondents on 

how they used that specific word in the theme.  

 

2.2.1 Validity of the Research 

The authors Saunders et al. explains that when you adapt a validity in a qualitative research, it 

refers to the data you have gathered can be researched (Saunders et al., 2012). The validity of 

the questionnaire will support the precise data to measure the information you are interested 

to research (Saunders et al., 2012).In this research study most of the result will come from the 

questionnaire replied by the visitors at the National Museum on the 5th od April 2019. To find 

out about who are the National Museum visitors will be evaluated in this research. 

 

2.2.2 Reliability of the Research  

Sanders et al explains that reliability means that the data gathering methods are frequent or 

they are imitated by another author (Saunders et al., 2012). The authors give some example of 

the risk, when it comes to the reliability that can affect your research study: the first example 

is that if you ask a respondent to answer your questionnaire ahead of their lunch time can 

affect how they answer the questionnaire so it is best to give them your questionnaire after 

their lunch time (Saunders et al., 2012), the second example is the respondent can be unfair 

and can give you some incorrect or wrong answer (Saunders et al., 2012). The reliability of 

the questionnaire means that the data is gathered frequently (Saunders et al., 2012). At the 

National Museum it can happen that some visitors don’t want to take part in the questionnaire 

during their lunch time, perhaps some of the respondents won’t answer to all of the 

questionnaire because it is too long. It can also happen that the National Museum visitors who 

take part in the questionnaires might have a problem if they aren’t fluent in English or might 

have a problem in answering the questions. On the 5th of April 2019 it occurs that many of the 

respondents were not willing to take part in the questionnaires because they were not 

translated into Swedish, and some of the National Museum visitors were not interested at all 

about the questionnaire. 
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2.2.3 Ethical Issues  

The ethical issues in this research study about who are the National Museum visitors is the 

National Museum visitors in the questionnaire will be anonymous. The authors explain that 

informed consent, which means that the respondents who take part in your research study 

know how their information will be used (Saunders et al., 2012). The authors Saunders et al 

explain when you do a research study if you are using a questionnaire where the respondent 

will be unnamed, it is important to tell in your questionnaire where you clarify that their 

answers is studied and how their information will be used in your research (Saunders et al., 

2012).In the questionnaire, the author gave details that the author is a master student in 

tourism at the Södertörn University and the purpose was to gather information about who are 

the National museum visitors,  and those respondents who took part in the questionnaire at the 

National Museum would be anonymous.   

 

2.2.4 GDPR: New rules from the GDPR Regulations 

Because of the new rules of the GDPR regulations you are not allowed to give information 

about who are those who have been part of the research, therefore the respondents at the 

National Museum will be anonymous. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



16 

 

3. Theoretical Framework  

3.1 Literature Review  
In tourism, there is one important term: cultural tourism it means when a person visit 

locations such as museums and other types of cultural activities (Hughes, 1996; Stebbins, 

1996 as cited in Stylianou-Lambert, 2011). 

 

3.2 Motives behind visit of Art Museums 

 

Art museums and their visitors  

Art is a subject and topic that is interesting to learn about when it comes to the art museums 

visitor’s curiosity, and that art has played a major role for the art museums visitors because of 

how their families has shared their interest of art with them by visiting art museums (Hendon, 

1990). An art museum is a place where the visitors can share memories of the past (Chieh-

Wen Sheng & Ming-Chia Chen, 2012). The art museums have an interesting ancient history, 

such as they were an institution when it comes to preserve, and caring for ancient art that is 

related to our educational culture (Hendon, Costa, & Rosenberg, 1989). The author Hooper-

Greenhill have describe that art museums are an interesting place because of their connections 

to history as well that their museums visitors are those that value ancient historical culture 

(Hooper-Greenhill, 1992 as cited in Hooper-Greenhill, 2000). The authors Hendon, Costa, & 

Rosenberg, 1989 have explained that the reason these individuals are interested about art is 

that art museums visitors are curious about educating themselves about art and want to visit 

something particular (Hendon, Costa, &Rosenberg, 1989).Art museums are interesting 

subject to do research on because everyone can visit the museum even if they have 

membership or not to the museum (Glynn, Bhattacharya, & Rao, 1996). Art museums are an 

establishment where their visitors can learn something new (Zolberg, 1984). Art museums are 

a place where people can get inspired in many ways, learn about another culture and interact 

with others (Stylianou-Lambert, 2009). The author Zolberg described that art is known to be 

something that is valuable and exceptional (Zolberg, 1984).  The best part about visiting an art 

museums is to explore the art exhibition and learn the history from the past (López-Sintas et 

al., 2014).  

 

Art museums have an impressive collection of art and that of the museum visitors is 

something particular, especially if they appreciate portrait that are gorgeous and stunning 

(Pekarik, Doering, & Karns, 1999).Many of the art museums visitors that are parents have 

described that their reasons to visit an art museum is for the art and exhibitions (Smith & 

Wolf, 1996 as cited in Sterry & Beaumont, 2006). Art museums visitors have a profound 

interest in getting knowledge about art when they visit an art museum (Antón, Camarero, & 

Garrido, 2017). Art museums is a place that has gorgeous buildings, attractive exhibitions, 

and it’s a place where you can learn and most of the art museums visitors were recommended 

by friends to visit an art museum (Brida, Manuella&Riano, 2012). Many art museums visitors 

have formed their love for art and museum mainly due to them having a vast knowledge about 

this topic (Hanquinet, 2016). Art museums visitor likes to share their passion for art with 

other people so they can influence them to appreciate art (López-Sintas et al., 2014).  
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An interesting fact about art museums visitors is that most of them have a hobby for art, find 

the art collections interesting (Hendon et al., 1989). They also explain that some of the art 

museums visitors are devotees of the art museums that they visit and also that for them art has 

an important role in their life (Hendon et al., 1989). Art museums visitors are those that visit 

an art museums regularly than other types of cultural activities (Hendon, 1990). The art 

museums visitor’s fathers and mothers are those that have influenced them to visit art 

museums (Hendon, 1990).The authors Sterry & Beaumont explains that there should be more 

research done about art museums because it’s an important study to research and that the 

focus should be on the art museums visitors such as parents and their children (Sterry & 

Beaumont, 2006).Academics that have done research about art museums visitor’s points out, 

these interesting facts such as art museum visitors are curious about educating themselves 

about art and wants to visit something particular (Hendon et al., 1989). Academics have 

explained that art museums visitor visit a museum is for them to have a deeper knowledge 

about the art that is available at the museum, and also that for them they have a fascination for 

ancient civilizations (López-Sintas et al., 2014).The author Falk explains that the art museums 

visitor visits museum for different types of reasons such as for the museum architecture and 

for its engaging interest (Falk, 2016). Most of the art museums visitors like to visit an art 

museum with their relatives or sometime by themselves (Brida et al., 2013). These art 

museums visitors are those that participate most by visiting art museums that other types of 

museum visitors in general (Hendon, 1990). Most of the art museum visitors feels that this 

type of museums is a mix of learning as well as an engaging place to be at (Geissler et al., 

2006). Both art museums visitors that are males and females have explained that their 

museum visits are recurrent (Heesup & Sunghyup-Sean, 2017). The author Debenedetti have 

pointed out that art museums visitors like to visit an art museums with an acquaintance, but 

that are some visitors that also like to visit an art museum alone (Debenedetti, 2003). Many 

authors have pointed out that there hasn’t been so much research done about the museum 

visitor’s experience, especially about art museums visitors and that there should be more 

study about these visitors (Kirchberg & Tröndle, 2012).  

 

Art museums visitors’ demography and education 

Academics that have done research about art museums visitor’s points out, these interesting 

facts such as art museum visitors are curious about educating themselves about art and wants 

to visit something particular (Hendon et al., 1989). An additional point about art is these 

individuals have an interest to see the art at the museum as well they have a fondness for the 

yearning of educational enrichment in art (Mastandrea, Bartoli, &Bove, 2009). Researchers 

who have investigated art museums visitor’s backgrounds has realized that several of these 

museum visitors are both men and woman between the ages 25 to 59 years, and have a higher 

education and qualification (Hanquinet, 2016). Art museums visitors are a mix of different 

types of visitors such as that those that are woman visit museums because it’s an enjoyable 

place to be at whereas those visitors that are old choose to visit an art museums where they 

can share a remembrance from the past (Chieh-Wen Sheng & Ming- Chia Chen, 2012). 

Another explanation is that museums can attract people with artistic and educational 

backgrounds who are into visiting museums (Peck, 2007 as cited in Hanquinet, 2016).Old 

people like visiting museum because they don’t have to pay for it (Patterson, 2018). 
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 It is especially men and women who are acquainted with art, who visit art museums often 

(DiMaggio, 2016). Recent research indicates that the majority of the museum visitors are 

between the age group of 25 to 40 years and most of them are in a relationship and have 

children (Hooper-Greenhill, 1994). The majority of the demographic background of the art 

museums visitors are females than males and that most of them have a higher educational 

background (Heesup & Sunghyup-Sean, 2017). Jansen-Verbeke & Van Rekom explains that 

these are the reasons that most of the museum visitors visit art museums such as getting new 

knowledge and educating themselves about the art available at the museum, but also that they 

can study more about the art museums content (Jansen-Verbeke & Van Rekom, 1996).The 

authors Packer & Ballantyne explains that museums has been for a long time a research 

institution for education (Packer & Ballantyne, 2002). Museums are a place known for their 

knowledge about an interesting subject because it is seen as an educational place where you as 

a visitor can learn (Hooper-Greenhill, 1992 as cited in Hooper-Greenhill, 2000). 

 

The authors Packer & Ballantyne explains that museums has been for a long time a research 

institution for education (Packer&Ballantyne, 2002).Education is important for the art 

museum visitors and they wish that they were art courses available at the art museums and 

also that is should accessible for everybody (Geissler et al., 2006).Research has uncovered 

that museums are those that focus on educating to their visitor about the past, knowledge and 

art (Falk, 2016). The author Hooper-Greenhill explains that learning has become a part of the 

museum when it comes to education to their visitors (Hooper-Greenhill, 1994). The author 

Hooper-Greenhill indicate that the more educated you are more likely you will visit a museum 

(Hooper-Greenhill, 1994). Most of the art museums visitors have an advanced education than 

other types of museum visitors (Hendon, 1990).Several art museums visitors have a bachelor 

and a master degree in art and history as well as other degrees related to education (López-

Sintas et al., 2014). These three authors Antón, Camarero, & Garrido, 2017 have pointed that 

education, such as education and gaining information from the museum visit is important for 

the museum visitors because it increase their knowledge about an interesting subject that they 

learn at the museum (Radder & Han, 2015 as cited in Antón et al., 2017). These three authors 

Mastandrea, Bartoli ,& Bove have been researching about why people liked to visit art 

museums in general as here are some reason such as they have an interest to see the art at 

the museum as well as the art museums visitors have a preference for the educational 

expansion in art (Mastandrea, Bartoli ,& Bove, 2009).  

 

Museums  
Museums such as art museums are an inspiring place to be at where you can explore a variety 

of things as well as to educate yourself about art (Stylianou-Lambert, 2009). The museum 

visitors like to fulfil their interests of learning and getting new information about specifics 

subject they find interesting when they visit a museum (Falk, 2016). The museum’s role is to 

teach and educate, but also maintain an academic role with colleges about education and 

doing research on their museums objects and collections (Doering, 1999). The museum has 

nowadays become a well-known attraction for travellers who are interested in older history 

and museums (Van Aalst & Boogaarts, 2002).  
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The museums is the place where you can acquire knowledge about ancient history and the 

museum part is to teach about their collection to their visitor that visit the art museums 

(Marija, Dragicevic & Stijepo, Letunic, 2014). Museums are seen as a place for enlightening 

rather than amusement (Packer & Ballantyne, 2002). A museum is a place where you can 

acquire knowledge (Falk and Dierking, 2000 as cited in Patterson, 2018). The museum has 

made an impact on their visitors such as that it offers them the chance to acquire new wisdom 

(Packer & Ballantyne, 2002). The intention of the role of the museum is to be a knowledge 

institution for their visitors (Falk, 2016). For the museum visitors that visit a museum it will 

involve that they will acquire new knowledge (Hooper-Greenhill, 1994).The museum visitor 

that visit a museum dot it because they like to learn and get new knowledge about the 

museum that they are visiting (Rounds, 2014). Museums are one of the widespread place to 

visit with people and, these people visit a museum because it’s existing (Van Aalst & 

Boogaarts, 2002). Over the last years museums have become one of the most common 

attractions to visit (Patterson, 2018). Museums are great places where you can learn and get 

new knowledge about a country historical past and that the museum showcase the town’s 

culture (Stylianou-Lambert, 2009). Museum visitors are very satisfied after a visit at the 

museum because of the new knowledge they acquired (Packer & Ballantyne, 2002). Museums 

is a place that symbolized ancient culture and historical past (Hooper-Greenhill, 1994).  

 

Many of those that works in museums have pointed out that the free admission should be 

committed and that some of their museum visitors feel the same way about this matter 

(Hooper-Greenhill, 1994). The author Macdonald explains that both museums and exhibitions 

are significantly to research about so you can learn more about this topic (Macdonald, 2006 as 

cited in Macdonald, 2007). He also have pointed out that research about museum exhibition 

you learn about the influences between museum visiting and its purpose (Macdonald, 2007). 

Museums are seen as place where museum visitors can educate themselves about their 

culture, custom and getting new knowledge about an interesting topic to study about (Falk, 

2009 as cited in Bond & Falk, 2013). Museums are a big part of the reason why many 

museum visitors visit a museum because of the information that they acquire and that they 

also have a fascination about the museums objects and content (Packer, 2008). The author 

Prentice describes that museums are a place that represent different types of cultural objects 

from ancient history (Prentice, 2001). The benefits of the museums are that it provide a place 

for museums visitors to relax and a museum, it’s an atmosphere surrounded by beautiful 

things (Packer & Bond, 2010). Several of these authors have explained that most of the 

museum visitors visit a museum because it is an appealing and artistic occasion to be at the 

museums (Tröndle, Wintzerith, Wäspe, & Tschacher, 2012). The museums want to be involve 

with a visitor’s participation at the museum (Falk, Dierking & Adams, 2006). The author 

Duncan explains that museums have a colossal design and distinct surroundings (Duncan, 

2005). The authors Packer & Ballantyne explains that museums has been for a long time a 

research institution for education (Packer & Ballantyne, 2002).The majority of the museum 

visitors that visit art museums are visiting the museum for these reasons such as to get a new 

education about the museum content, collection and that an art museum is an inspiring place 

to be at (Dragicevic & Letunic, 2014). 
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The main thing that connects museum visitors to art museums is that they want to acquire new 

facts (Falk, 2016). Most of the museum visitors are either scholars or university teachers 

(Stylianou-Lambert, 2011). The author Falk has explained that there are several types of 

museum visitors that visit museum, and he has categories them into five types of character 

when it comes to their motivation to visiting museum (Falk, 2011). The first type is explorers 

who as museum visitors like to learn about the museum collections as well as educating them 

about subjects that are fascinating and the second type are facilitators who as museum 

visitors, visit a museum for the sake of their friends and relatives to get a new experience and 

learn something new(Falk, 2011).Facilitators as museum visitors rather visit a museum for 

others than for oneself (Falk, 2006).The third type are professional/hobbyists who as museum 

visitors have a curiosity to know about a specific item at the museum, they visit and the fourth 

type is experience seekers who as museum visitors are interested to visit a museum because is 

their primary choice when they visit a specific cities/countries and it’s a fun activity to do 

(Falk, 2011).The fifth type is the recharges who as museum visitors are visit a museum most 

for a time to relax from their stressful environment (Falk, 2011).The different types of 

museum visitors who visit a museum are those who visit a museum for this reason, such as an 

inspirational place, getting education about ancient culture and the social interaction with 

other art museum visitors (Stylianou-Lambert, 2009).Most of the museum visitors that have 

visited a museum have explain that they are interested to visit the museum once more 

(Housen, 1987).The author Hood explain that the majority of the museum visitors are 

museum devotees (Hood, 1983).  

 

Falk has described that the museum visitors are those that appreciated that the museum 

exhibitions offer them new ways of education (Falk, 1999). Museum’s visitors are important 

to study about because of the fact that exhibitions have been one of the reasons that many 

museum visitors like to visit museums in general (Macdonald, 2007). The authors Dawson & 

Jensen mentions Falk that explains that it is important to know more about museum visitors 

and their reason to visit a museum in particular because that you will get a deeper 

understanding about the visitors in overall (Falk, 2009 as cited in Dawson & Jensen, 2011). 

Both Sterry & Beamount point out that is significant to do research about museum visitors, 

especially because of these factors such as their reason to visit a museum and to learn about 

who they are (Sterry & Beaumont, 2006). Museum’s visitors have pointed out that the 

museum objects and collections are their reasons to visit a museums because as well for the 

information that they are learning from these objects at the museum (Packer, 2008). It is 

important to find out who are the museum visitors that choose to visit a museum and these 

can benefit the museum itself so that they know who these people are that likes to visit a 

museum (Antón et al., 2017). The author Falk explains that research about museum visitors 

are vital because it is important to find out what museums means for them (Falk, 2016). 

 

 

 

 

 

 



21 

 

Museums visitors’ motives and reasons behind visits of art museums  
The author Falk has explained lately that there have been authors that have done research on 

the reasons on why people visit museums and give some examples, such as learning about a 

new cultures or getting new awareness about the museum itself (Falk, 2006).The author 

Stylianou-Lambert own explanation about museum visitors is that there should be more 

research based on what attracts and motivate people to visit art museums (Stylianou-Lambert, 

2009). People motivation to visit a museum is to learn when they visit the museum (Packer & 

Ballantyne, 2002). Multiple studies have investigated the reason people choose to visit an art 

museum and to find out what influence them to visit this type of museum (Stylianou-Lambert, 

2009). The main reason that museum visitors likes to visit an art museum is because they 

have a great vast of provisional art exhibition to see at the museum (Brida et al., 2013). 

Several authors have research that is the reason for the museum visitor’s motivation to visit a 

museum is for these factors such as their interest to acquire new knowledge at the museums 

(Del Chiappa, Gabriela- Ladu, Meleddu & Manuel, 2013). Further motivation to visit an art 

museums is because it has an educational appealing to it such as learning about others culture 

(Chieh-Wen Sheng & Ming- Chia Chen, 2012).The main motives that people visit art 

museums are the individual interaction that occurs at the museum (López-Sintas et al., 2014). 

The main motivation for visiting an art museums is because the visitors get to learn about art, 

a new culture and spend time with family members and friends (Stylianou-Lambert, 2009). 

These are the motivations to visit a museum explained by the museum visitors such as social 

contacts with other people at the museum or to learn something new (Hood, 1983). 

 

The motivation that overall of the art museums visitors that are parents likes to bring their 

children  to art museums is because it’s an interesting place and they like to enjoy themselves 

at the museums (Sterry & Beaumont, 2006). The motivation behind the visit to an art 

museums is that the museum visitors want to acquire a new form of learning and want to see 

the art objects at the museum (Jansen-Verbeke & Van Rekom, 1996). The motivation behind 

the visit of museums is that museum visitors have pointed out that they like to see and learn 

something new from these unusual objects that are shown at the museum (Pekarik et al. 1999 

as cited in Doering, 1999). These three authors explain that the main reason for them to visit 

an art museums is the topic is what interest them (Hendon et al., 1989).The author Hooper-

Greenhill explains that the reasons that many visit the museums are for these reasons such as 

interest in the museum collections, exhibitions, learning as well it’s an enjoyable place to be 

at (Hooper-Greenhill,1994).The reasons that so many of these people choose to visit a city is 

to visit the art museums that are located in towns (Jansen-Verbeke & Van Rekom, 1996). 

Museum’s visitors feel that their reason to visit an art museum is to acquire new knowledge 

about the art collections that they didn’t know so much about this specific subject (Pekarik et 

al., 1999). Several of the museum visitors have pointed out that sometimes you have to pay to 

visit the museums in general, and when the museums have free entry on a specific day is 

when they visit museums with their relatives to see the museum collections, purchase 

souvenirs or to dine at their restaurants (Pekarik et al., 1999). 
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The author Soren explains that in her research about museum visitors is that the reason why 

they like museums are because they can see the authentic collection at the museum and that 

you as a museum visitors can be part of the historical journey at the museum that you have 

visited (Soren, 2009). Another reason for their visit at the museum is that these museum 

visitors while taking part of the museum exhibitions and collections feel a change after their 

visit because of what they have learned (Soren, 2009).The reasons for people to visit an art 

museums with an acquaintance so that they can share a fun experience at the museum 

(Debenedetti, 2003). The reasons that museum visitors like to visit a museum are for these 

reasons such as the museum collection, exhibitions or that the museum visitors has a curiosity 

in a culture such as art or the past (Merriman, 1989). Several of the reasons that many of those 

that visit art museums wants to relax and an occasion to learn about the art at the museum 

(Whitehead, 2005).These are the motives behind the visit of art museums and several of these 

authors have realized that there are several reasons for the art museum visitors to visit an art 

museums as far they can acquire new information and facts during their visit at the museum. 

The art museums visitors are mostly people that have an interest in learning about art because 

it’s their main priority and to visit an art museum as much as they can, but also for these art 

museum visitors it is important for them to enjoy themselves.  

 

Non -visitors to the art museums  

Those who does not visit art museums feel that they do not know so much about art or 

museums in general, and the non-visitors that don’t visit art museums are scared by these type 

of art museums (Stylianou-Lambert, 2009). Many of those who do not visit art museum in 

their home country will do the same when there are overseas (Stylianou-Lambert, 2011). 

Many of these individuals find the museum to be an uninteresting place and that they don’t 

appreciate it at all (Hooper-Greenhill, 1994). The author Hooper-Greenhill also explains that 

these non-visitors feels that museums are a place only for the museum visitors that are 

interested in learning and educating themselves (Hooper-Greenhill, 1994). Those that aren’t 

interested to visit a museum describe a museum to be a strict and difficult place for these non-

visitors to be at (Hood, 1983). The author Merriman has said that these visitors have not once 

visited a museum or will not for a long time (Merriman, 1989).  
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3.3 The Museum Visitors Experience Model 

The purpose of the museum visitors experience model is to understand about why people go 

to museums, and the focus is to get a deeper understanding of the museum visitors such as: 

the explorer, facilitator, experience seeker, professional/hobbyist and the recharger Falk 

(2009).Falk explains that these five types of museum visitors is the result of the 

characteristics from the visitor’s motivations of visiting museums, and that they were 

discovered by himself and other authors that have done research in similar topic about 

museum visitors Falk (2009). The museum visitors experience is a model that is based on 

theoretic research about the characters of the museum visitors Falk (2009). According to the 

author Falk that the choice of having this five characters of the museum visitors are to provide 

a thoughtful detail of the visitor’s awareness, but he explains that there are numerous types of 

museum visitors than these five presented Falk (2009).  

 

The museum visitor’s experience models consist of these five type of 

characters 

 

1) The explorer museum visitor    

The first character is the explorer which is museum visitors that like to visit museums because 

they are interested and in overall are fascinated in learning a new topic that are fascinating 

Falk (2009). The explorer museum visitors like to learn about new topics and subject because 

it’s exciting, they are curious and for them visiting a museum is the best way to learn about a 

new interesting subject Falk (2009). For the explorer museum visitors for them visiting a 

museum is to learn about things that are important, most of them don’t have a higher 

education, such as a bachelor but for them learning has great significance and also, they like 

to learn and discover interesting topic to learn about at the museums Falk (2009). The 

explorer as a museum visitor are those that have a vast awareness about the museum that they 

are visiting, and also that they are highly fascinated to learn new things about the museum that 

are going to visit Falk (2009). But also they like to visit museum exhibit and the reasons for it 

is that they gain new insight to expand their curiosity of learning Falk (2009). The explorer 

museum visitors are recurrent museum visitors, especially if they are into painting, sculpture 

most of these visitors will visit all the art museums they know about and will also visit other 

types of museums as well Falk (2009).The aim for the explorer museum visitors is that their 

focus is to satisfy their interest, and they are mostly frequent museum visitors at their local 

museum and also first time visitors when they visit a museum abroad Falk (2009). Another 

interesting fact about the explorer museum visitors is that they are mostly attracted to seeing 

new museum exhibit and these are the reason why many of the explorer visitors likes to visit 

known art museums Falk (2009).They are interested in learning new things and share their 

interest with like minded people, and have been recommended by others about a new art 

exhibit will motivate them to visit the museum, so they can expand their knowledge 

perspective Falk (2009). Other example about the explorer museum visitors is that they expect 

that the museum’s exhibit to a have a high-quality value, and what they can learn from it Falk 

(2009). The explorer museum visitors can visit the museum on their own or with other people, 

but they like to interact with other persons at the museum Falk (2009). 
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2) The facilitator museum visitor 

The second character is the facilitator which is museum visitors that visit a museum for 

somebody else interest instead of him or herself, and there exist two types of facilitator 

museum visitors: the first type of facilitator museum visitors are fathers or mothers or 

grandparents that visit museums, most for their grandkids and the second type of facilitator 

visitors are socializer who are mostly adults that visit museums most for their acquaintance 

Falk (2009). These are the reasons that the facilitator museum visitors visit a museum with a 

relative or with their kids Falk (2009). For the facilitator museum is an entertaining place to 

be at especially if you have kids or it’s a fun thing to do together with other people Falk 

(2009). Because for the facilitator museum visitors they do this to satisfy their acquaintance 

and also, they like to be good father, mother and a good companion Falk (2009). The reason 

for these is that the facilitator museum visitors that are parents they like to visit museums 

because it is a place where their kids can gain new facts about the past and the facilitators 

museum visitors like doing these type of activities together Falk (2009).The facilitator 

museum visitors that are mothers or fathers like to visit a museum because they think that a 

visit will be a valuable experience for their kids, to learn and enjoy at the museum and that 

they want to focus on their kids and that the mothers or fathers value a museum as an 

interesting place to be for others than for him and herself  Falk (2009).  

 

Whereas for the facilitators museum visitors that are socializers their reason to visit a museum 

is mostly for them to encounter with other people so that they can eat at the museum, and start 

conversation with their associates at the museum Falk (2009). Rather for the facilitator 

museum visitors that like to meet people is that they are not well-informed about the museum 

itself and that they don’t have an interest at all about the museum is they do it mostly for 

someone else and that their companion finds the museum fascinating and informative Falk 

(2009). An interesting fact about the facilitator’s visitors that are socializer is that for them 

visiting a museum is most for to bond with other people, and for the facilitators that are 

parents is doing these most for their kids Falk (2009).The facilitator museum visitors that are 

mothers/fathers they decide which type of museum they are visiting and that are suitable for 

them and their children but also they like that their children can  become a member or joining 

some museums courses that are available for their kids Falk (2009). An interesting fact is the 

facilitator museum visitors that are parents are the one that are recommending other parents to 

visit the museums that they have visited with their kids Falk (2009). 

 

3) The experience seeker museum visitor 

The third character is the experience seeker which is museum visitors that are usually traveller 

that likes to visit a museum mostly to gain knowledge at the museum meaning that they have 

been recommended by others such as their relative Falk (2009). The Experience seeker 

museum visitors aim in visiting the museum is not to become skilled in the topic about 

museum, however to them is to enjoy themselves at the museum Falk (2009).The primary 

reasons that the experience seeker museum visitors visit a museum is mainly due to them 

visiting a new city or country Falk (2009). For them visiting a museum is to be with their 

acquaintance Falk (2009).  
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An interesting fact for the experience seeker museum visitors is that visiting a museum is not 

for its history, but that they are inspired to be at a place that has a cultural significance as well 

for learning Falk (2009).  

 

4) The professional/hobbyists museum visitor 

The fourth character is the Professional/Hobbyist museum visitors are mostly individuals that 

know those that has a job in a museum, or they themselves have a wide qualified knowledge 

about the museum Falk (2009). The interesting facts about professionals/hobbyists museum 

visitors is that for them the things that matter is that they view a museum as an interesting 

place to be at Falk (2009). The professional/hobbyists museum visitors are characterized such 

as their purpose of visiting a museum is to see how the museum exhibit is displayed, if the 

labels are noticeable and how the service is at the museum Falk (2009).Other details that are 

important for the professional/hobbyist museum visitors is that after their visit at a museum, 

they will discuss a specific museum object instead of the collection at the museum Falk 

(2009).The professional/hobbyists museum visitors are people that prefer to visit a museum 

alone instead of visiting a museum with a group of people, but another interesting fact is that 

for them they can visit a museum when it suit them and that these types of museum visitors 

are associated with those that have a job in museums Falk (2009).The reason for these are the 

professional/hobbyist museum visitor’s curiosity and information about the subject about the 

museum, they have a desire and interest to use their knowledge to develop their skills Falk 

(2009). Obviously, for the professional/hobbyists museum visitor’s knowledge and curiosity 

are important but communications with museum personal are significant for the professional 

/hobbyists museum visitors Falk (2009).  

 

5) The recharger museum visitor 

The fifth character is the Recharger who as museum visitors and their reason to visit a 

museum is mostly for its ideal place and the time to relax (Falk, 2009).The author Falk 

explains that some of these types of museums, such as art museums have a large percentage of 

their visitors that visit the museum fall into the character of the recharger visitors (Falk, 

2009). These are some observances made by the recharger museum visitors such as for them 

visiting a museum is due to that they have an admiration for museum because they are a 

gorgeous, and a calm place and that a museum reveals their curiosities to learn (Falk, 2009). 

They are not making huge demands all they want is a silent place to relax from their everyday 

life (Falk, 2009). For them, it’s a place to be at from the outside world and a museum is place 

for them to restore, and to be surrounded by beautiful collection and inspiring place to be at 

because for the recharger museum visitors to visit a museum for them, it’s mostly due to for 

them to take a break from their daily live such as strain are their reason to visit a museum Falk 

(2009). Another reason for the recharger museum visitors to visit museums are not to learn 

something new but instead of them is to focus on their mental state and museums are a place 

that appeal to them no matter what types of museum is they visit are visiting  Falk (2009). 
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3.4 The museum visitor experience models five types of characters 

 

 
Made by the author Ruddy Mbuyi based on John Falk the museum visitors experience model that consist of five 

types of museum characters. 

This is an illustration of the model that the author created that is based on the author John 

Falk theoretical models based on the five different types of the museum visitors characters 

Falk (2009). The author, John Falk does have a model about the visitors experience model, 

but it’s not so detailed Falk (2009). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



27 

 

3.5 Theoretical Synthesis  

The presented theories and models have given the author a better understanding about who 

are the museum visitors. The first important framework that have guided the author in this 

research about museum visitors is foremost The Museum Visitors Experience Model by John 

Falk, it is a model that is based on research on the characters of the museums visitors Falk 

(2009), and the concept of the model is that it provide information about the five types of 

museum visitors and how they are different from each other. The model is important because 

you learn about who are the people that like to visit museums. 

 

The second important framework is the presented three models by authors Marty Spellerberg, 

Sarah Wambold & Marty Spellerberg and the Incluseum where each have used John Falk the 

museum visitors experience model that explain about the museum visitors and have written 

their own perspective about who are the museum visitors. This is important because each of 

these authors provides their own explanations about the five different types of museum 

visitors and how it relates to their own research on museum visitors. It gives an understanding 

of how other authors have interpreted John Falk's museum visitors experience model related 

to research about museum visitors. 

 

The first model is done by the author, Marty Spellerberg where the research is based on the 

motivation of visitors to visit a museum website, and that the authors have used John Falk 

models about the museum visitors in his research (Spellerberg, 2016). 

 
This model is done by the author Marty Spellerberg based on Falk museum visitors 

(Spellerberg, 2016 http://martyspellerberg.com/2016/04/the-national-museum-website-visitor-

motivation-survey-mw2016-presentation/). 

 

 

 

 

 

 

 

 

 

 

http://martyspellerberg.com/2016/04/the-national-museum-website-visitor-motivation-survey-mw2016-presentation/
http://martyspellerberg.com/2016/04/the-national-museum-website-visitor-motivation-survey-mw2016-presentation/
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The second model is done by the authors Sarah Wambold & Marty Spellerberg where the 

research is based on finding out about those museum visitors that visit a museum website 

online, and that the authors have used John Falk models about the museum visitors in their 

research (Spellerberg & Wambold, 2016). 

 
This model is done by the author Wambold & Spellerberg based on Falk museum visitors 

(Spellerberg & Wambold, 2016 https://swambold.com/content-strategy). 

 

The third model is done by the INCLUSEUM where their research is based about the art 

museums and art museums visitors, and they have mentioned the New Orleans Museums of 

Art that have used John Falk models about museum visitors and explain its concept (New 

Orleans Museum of Art as cited in INCLUSEUM, 2016). 

 

 
These model is done by the New Orleans Museums of Art that have explained Falk museum 

visitors (NOMOA, as cited in INCLUSEUM, 2016 

https://incluseum.com/2016/11/29/public-trust-and-art-museums/). 

 

When it comes to research about museum visitors, it is important to find out who the museum 

visitors are and what is their motivation behind their visit to museums. The main facts is to 

understand the museum visitors that have an interest and like to visit museums. In overall 

these two framework are important and relevant about the research on museum visitors. 

 

 

 

 

https://incluseum.com/2016/11/29/public-trust-and-art-museums/
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4.  Empirical Results 

4.1 Demography of the National museum Visitors Respondents 
 

 

Gender 25 of the respondents were females and 15 of 

the respondents were males. 

Age Female respondents between 20-72 years. 

Male respondents between 26-63 years. 

Educational Background Female respondents have high school, 

bachelor and master degrees. 

 

Male respondents have bachelor and master 

degrees. 

Profession Female respondents profession varies such a 

being professor, college students, 

correspondent, supervisor and doctor. 

 

Male respondent’s professions varies such as 

being musician, engineer, interpreter, college 

students, author, and consultant.  

Country Female respondents came from countries such 

as Scandinavia, USA, South America, 

Eastern/ Western Europe. 

 

Male respondents came from countries such 

as Sweden, India, USA, South America and 

Eastern Europe. 

Alone or in Company with Someone 21 of the female respondents came with an 

acquaintance and the other 4 came alone. 

 

10 of the male respondents came with an 

acquaintance and the other five came alone 

Educational background in art   14 of the 25 female respondents have studied 

art, history of art and design in school, 

university and college while 11 of the female 

respondents have not studied these particular 

course. 

 

3 of the 15 male respondents have studied art, 

history of art, and design in school, university 

and college while 12 of the male respondents 

have not studied these particular course. 
 

 

          These table showcase the demographic from the first questions about the respondent background 
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4.2 Respondents Answer from Questionnaire  
Here are the answers from the female and male respondents who took part in the 

questionnaire on the 5th of April 2019 at the National Museum. Overall, there were 40 

respondents who had answered the questionnaire. 

 

1) To first question on “Why did you choose to visit the National Museum?”, The male and 

female respondents choose to visit the National Museum for these reasons: they want to look 

at the art at the National Museum because the content is interesting and that art for them is 

their main interest, many of the respondents share a love for history and art. Both of the male 

and female respondents share an interest in learning about art, design and history because the 

love ancient art and wanted to know more about the history of Sweden when it comes to its 

cultural influence in art. They want to learn more about the museum itself and its collection of 

art and design from the National Museum was closed for a couple of years, and that after the 

renovations they wanted to visit the National Museum. Some of the respondents haven’t been 

to the National Museum before and were recommended by friends and relatives to visit the 

museum. Another reason on why the female and male respondents choose to visit the 

National Museum was because of the free admission, to see the art and design exhibitions at 

the National Museum because it’s a fascinating place to be at, and they were curious about the 

museum since the reopening since it was listed as one of the best things to visit. Many of the 

female and male respondents wanted to explore the National Museum because of its cultural 

influence in art, and that you as a museum visitor who visit the National Museum to get an 

impression of Swedish art and design. The National Museum is the centre of Swedish art and 

culture, it’s a beautiful building and interesting place. 

 

Here are some quote made by both female and male respondents that answered the first 

questions on “Why did you chose to visit the National Museum?” 

 

Respondent 

“A really beautiful building and an art interest 

I hadn’t been here before and I was curious about the museum 

Because I thought it would be interesting to see part of the Swedish art in one of its best seen 

museums” 

 

Respondent 

“I chose to visit the National Museum to get to know Swedish art better 

Moreover the museum is just in the city centre and the admission is free 

It’s one of the museums I still haven’t been too and I was recommended it by my friend who 

was with me” 

 

Respondent 

“It was listed as one of the best things to visit in Stockholm 

Wanted to explore the museum after the renovation 

I have heard from friends that it is worth to pay a visit 

I wanted to have an overview of Swedish art and also I love ancient art” 
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2) The second question about “What are your top five reasons to visit the National Museum?” 

Here are the answers from both the female and male respondents varies between them.  

 

First reasons to visit the National Museum is that the building is beautiful both inside and 

outside, and that there is a huge variety of items of art and design presented at the museum. 

Most of the respondents enjoy visiting museums because they are curious about the art and 

that the National museum has a high quality art and design exhibitions where you as a visitor 

can take pictures. The National Museum is well known because they have a free admission 

and entry and its huge collection of art/design.  

 

Second reasons to visit the National Museum is that the museum itself is gorgeous and that 

the respondents got inspiration from the art and design through the various exhibitions. It’s an 

important museum where the female and male respondents were inspired by great art pieces, 

old and modern art, architecture of the building, painting, design, and that they as museum 

visitors can share their interest of art and design with like-minded people. 

 

Third reasons to visit the National Museum the respondents explain that there is a sense of 

community when you are at the National Museum and most of the females and male 

respondents wanted to visit the National Museum since the reopening last year in 2018. The 

National Museum has separate exhibitions about art and design and the respondents want to 

learn more about the museum collections.  

 

Fourth reasons to visit the National Museum is for the reason that the museum visitors got a 

sense of calm in the museum and there is a lot of beautiful art. Several of the female and male 

respondents love museums because it’s a beautiful environment and inspirational place to be 

at. Both of the female and male respondents are curious on how the National Museum creates 

a narrative of their art and design collections at the museum. 

 

Fifth reasons to visit the National Museum is that the museum visitors can explore and get 

more lessons about the art and design collections. The female and male respondents explain 

that the National Museum is a place where you can hang out with friends, colleagues or 

relatives. The respondents also point out they have a very good restaurant.  The National 

Museum is an interesting place with lots of art and design from different historical time 

period.  

 

Here are some quote made by both female and male respondents that answered the second 

questions “What are your top five reasons to visit the National Museum?” 
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                                                       Respondent  

1) “I love art history 

2) I wanted to see Sweden’s top art 

3) Seemed like something I would enjoy because of my education 

4) I love people watching in museums 

5) I am an artist and like to get inspired” 

 

Respondent  
1) “The building is beautiful (outside & inside) 

2) They cover most of European art history 

3) The sculpture courtyard 

4) It’s free 

5) Very enriching” 

 

Respondent  
1) “Huge variety of items presented 

2) Great exhibition of Swedish design 

3) Located in the city centre 

4) Free admission 

5) Not very crowded” 

 

3) Regarding the third question about “Which art exhibitions the respondents enjoy the most 

at the National Museum” differs. The female  respondents art exhibitions that they enjoyed 

the most at the National Museum is the Timeline exhibitions that showcase the art and design 

collections from the 15th century until know, Finn Juhl exhibitions that showcase Danish 

furniture was also the reason for most of the female respondents to visit the National 

Museum. A particular time period in the art collections timeline was the 15th century to 

present time and the statues display at the art exhibitions. Other exhibitions that were 

appreciated by the female respondents were the Sculpture courtyard, the treasury art 

exhibitions that display portrait and accessories from different historical time periods and the 

Villa Curiosa that is an exhibition for kids. Whereas the male respondents exhibitions that 

they enjoyed the most of the National Museum were a mix of different types of art exhibitions 

such as the art exhibition timeline that showcase art and design from the 15th century until 

now, the Sculpture courtyard that display statues of Norse gods from Norse Mythology, and 

the treasury art exhibitions that have a variety of art such as accessories and portrait from 

different historical time period. 

 

Here are some quote made by both female and male respondents that answered the third 

questions “Which art exhibitions the respondents enjoy the most at the National Museum? 

 

Respondent 

“16th-17th century, 1800-1870, 1900s forward and design from the 1900 century, 

I liked the painting of Johan the third, especially artwork of nature 

Seeing the timeline of art and design was the only cause 

The Finn Juhl exhibition, because I love Danish Furniture” 
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                                                           Respondent 

“The National romantic exhibition (late 18th century) 

The treasury, The Timeline, interior design, the Sculpture Courtyard, 1870-1910,  

Villa Curiosa, the National Romantic exhibition (late 1800th century) 

Like the entire concept with the Timeline”  

 

4) Regarding the fourth question if the was any particular painting, sculpture or drawings that 

the respondents enjoyed from the National Museum art collections differs between the female 

and male respondents. The particular painting, sculpture or drawings that the female 

respondents enjoyed from the National Museum art collections is mostly art from the 14th to 

20th century, the beautiful paintings painted by famous painter such as Rembrandt, Degas, 

Gauguin, Elsa Beskow and Carl Larsson were appreciated by the female respondents. Other 

particular art that was regarded highly by the female respondents were paintings, sculptures 

and drawings made by impressionist female artists, 16th and 17th nature art and the Italian 

Landscape from the 1870. The particular painting, sculpture or drawings that the male 

respondents enjoyed from the National Museum art collections is mostly different types of art 

such as painting by Anders Zorn, August Strindberg, painting of Johan the third, the 

Alhambra vase, the laughing joker, the statue of the Norse God Odin that is displayed in the 

Sculpture Courtyard, and modernism art, furniture and design from the 1900th century.  

 

Here are some quote made by both female and male respondents that answered the fourth 

questions “if the was any particular painting, sculpture or drawings that the respondents 

enjoyed from the National Museum” 

                                                            

                                                            Respondent 

                                                 “The art from 1400 and 1800 

The 16-17th century Nature of Art 

  The Degas, impressionism, modernism pieces 

 The painting of Anders Zorn, August Strindberg, Rembrandt, Carl Larsson 

The Alhambra Vase, God Odin, Modernism, Design 

 Mostly the Gaugin stuff and later 20th century” 

                                                  

5) To the fifth question if the respondents were satisfied with their visit is that both female 

and male respondents were very satisfied and very happy with their visit at the National 

Museum because they all learned a lot and that they were very happy to have been visiting 

this museum. 
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Here are some quotation made by the female and male respondents on answering the 

questions in which extent you are satisfied with your visit.           

     

                                                                 Respondent 

“Very Good 5/5  

Very satisfied learned a lot 

Very pleased I’m glad I visited this museum  

The diversity of the art, very satisfied learned a lot 

I liked the whole concept, it is a very popular museum, lot of people 

Very Well, this visit was mostly to orientate myself to the museum” 

 

6) To the sixth question if the respondents visit motives are fulfilled is that 24 of the female 

respondents said yes their visit was fulfilled and only 1 of the respondents said no. For the 

male respondents 14 of them said yes their visit was fulfilled and only 1 respondents said no. 

 

Here are some quotation made by the female and male respondents on answering the 

questions of their motives were fulfilled.     

 

Respondent  
“Yes 

Yes I Do 

Yes, it was fulfilled  

 I think so 

It is a good start”  

 

7) Regarding the seventh question if it has been the female and male respondent’s first choice 

among all Stockholm attractions to visit the National Museum. Is that 14 of the 25 female 

respondents replied yes, that this was their first choice among all Stockholm attractions to 

visit the National Museum. Several of the female respondents that replied yes to this question 

reason was that it was definitely in the top 5 and top 10  list to visit the National Museum, and 

also that it was the first place they visited for the first time  alone and in the company of a 

friend. However, 9 of the 25 female respondents said no it wasn’t their first choice to visit the 

museum and 2 other female respondents did not answer this particular question. For the male 

respondents is that 7 of the 15 male respondents replied yes that these were their first choice 

among all Stockholm attractions to visit. Several of the male respondents that replied yes to 

this question reason was that it was one of the top attractions to visit during this day to the 

National Museum, and also that it was the first place they visited for the first time alone and 

in the company of a friend. Whereas 6 of 15 male respondents said no it wasn’t their first 

choice to visit the National Museum and 2 other male respondents did not answer this 

particular questions.  
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Here are some quotation made by the female and male respondents on answering the 

questions if the National Museum was their first choice to visit the museum.     

 

Respondent  
“One of the top attractions 

For this time, Yes definitely in the top 5 

Literally the first place I visited (just got here!) 

                                            Among the first top 10, it is my first time  

 Yes it has been today I came with a friend who was visiting me “ 

 

8) Regarding the eight questions on how many times that the female and male respondents 

have visited the National Museum is that 23 of 25 female respondents have visited the 

National Museum between one to seven times and the remaining 2 other female respondents 

did not answer this particular question. For the male respondents 13 of 15 of them have 

visited the National Museum between one to seven times and the remaining 2 other male 

respondents did not answer this question.  

 

Here are some quotation made by the female and male respondents on answering the 

questions on how many times they have visited the museum.     

 

Respondent  
“2 before reopening, 7 times after” 

Yes, many times, many through the years 

2 One before the renovation, after renovation two times 

Once this year, several times but all before the renovation 

It was the first time, this was my first visit”  

 

9) To the ninth question if you have been visiting similar art museums in other countries and 

which one indicate that both the female and male respondents have been visiting well know 

art museums such as the Louvre, The British Museum, Metropolitan Museum of Art located 

in countries such as Europe, USA, Scandinavia, South America and Western Europe. 

  

Here are some quotations made by both the male and female respondents on answering the 

questions if they have been visiting similar art museums abroad. 

                                                      

                                                      Respondent 
                                 “I always visit National Museum when I’m travelling 

Many museums: Le Louvre, Musée d’Orsay, MOMA New York 

 Yes, Prince of Wales museum in Mumbai Bombay India 

Yes in Florence and Denmark, most museums in Europe + New York 

National Museum and others in France, England, Italy, Germany and more …” 
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Respondent 

“Yes American Gibbes Museum in South Carolina 

Smithsonian museums in DC, Tate in London 

All the ones in New York and Chicago 

 Nationalmuseum in Washington and Bogotá, 

Banco de la republica Bogotá, MASP Sao Paulo  

Yes Kunsthistorisches Museum in Vienna and Le Louvre in Paris” 

 

10) To the tenth question “How do you compare this museum with other art museums 

abroad?” in term of your experience. In comparison to other art museums abroad these were 

some of the comment by the female respondents that these are the largest art collection they 

have seen and it has a high quality to it such as their exhibitions display European art that is 

so much older. Most of the female respondents pointed out that the National Museum has a 

very high standard and that there is a mix of painting and other art objects from the same time 

period, but other female respondent explains that other art museums in London and Paris had 

a much bigger art collections in comparison to the National Museum collections of art. The 

male respondents explain that the architecture of the building is more impressive than other 

art museums abroad, pleasant experience and very high quality of art as in other art museums 

overseas. But other male respondents explain that it was good, but maybe not the best and that 

it should be more accessible text without a phone. 

 
Here are some citation made by both of the female and male respondent when they answered 

this questions” How do you compare this museum with other art museums abroad” in term of 

your experience. 

Respondent 
“It has very interesting works and the disposition is great.  

Even though there are many things to see you do not get tired 

I am amazed with the excellent use of the spaces and makes 

my experience easier and enjoyable more than in other museums” 

 

Respondent 
“It has very interesting works and the disposition is great. 

Even though there are many things to see you do not get tired 

The architecture of the building is more impressive than others  

Very High Quality, Top 10 of the art museum” 

 

11) Regarding the eleventh question “Do you have any suggestions regarding improvement to 

the staff of the National Museum?”. The answers from both the female and male respondents 

varies between them such as that most of them did not have any suggestions, but other 

respondent has come with suggestions regarding improvement to the staff of the National 

Museum. The female respondents’ suggestions regarding the improvement to the staff of the 

National Museum that some of the art pieces don’t have any information, such as better audio 

guide and information sheet. Whereas the male respondents’ suggestions was that there 

should be accessible text instead of using a cell phone and that there should be more signs in 

the central station so it would be easier to locate and visit the National Museum. 
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Here are some quotations made by the female and male respondent when they replied to this 

questions. 

Respondent 
“A written material in a brochure form 

Some art pieces misses information 

Good I just wish there was more accessible text without a phone 

 A better audio guide with a serious content for art studies 

This is a very visitor friendly museum but is would need more foreign language translations” 
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5. Thematic Analysis  
There are several types of analysis used in a qualitative research and one of those is a thematic 

analysis (Bryman, 2012).Thematic analysis is described as a method used in a qualitative 

research and the main points is how it is associated to the author’s research study (e.g. Ryan 

and Bernard 2003; Braun and Clarke 2006 as cited in Bryman, 2012). Here are some 

examples on how to identify a thematic analysis in a qualitative research, the first example is 

to recognize patterns such as repetitions where the subject is mentioned frequently (Ryan and 

Bernard, 2013 as cited in Bryman, 2012), the second example is that repetitions can also be 

recognized as an important aspect associated to the research (Bryman, 2012), the third 

example is to recognise codes from the texts (e.g. Ryan and Bernard 2003; Braun and Clarke 

2006 as cited in Bryman, 2012), the fourth example is to recognize if there is any comparison 

in the texts to see if there is any similarities in the texts and notes (Ryan and Bernard, 2013 as 

cited in Bryman, 2012) and the fifth example is to recognize which type of words are used 

often from the respondents observations (Ryan and Bernard, 2013 as cited in Bryman, 2012). 

In a thematic analysis, repetitions are a measure associated with a subject and related to the 

examined question in the research (Ryan and Bernard, 2013 as cited in Bryman, 2012).  

 

5.1 Thematic Analysis results  

These are the common six themes that were recurrent in the research study. This is a 

description of each theme that are recurrent and central from the female and male respondents 

answers from the questionnaire, literature review and research questions. To get an overview 

of each of these six themes that the author wrote down on a paper on how many times, which 

specific word was mentioned frequently and then counted on how several times these words is 

cited by the female and male respondents from their answers from the questionnaire to get a 

better conclusion. These are the six common words that were mentioned several times from 

the respondent’s answers word such as art, museum, interest, free admission/entry, exhibition 

and history. Each of these themes will point out on how the respondents used these specific 

words about their reason and motive to visit the National Museum.  

 

1) Art as the main motivator 
The first theme is art for the reason that this was the main motivator for both female and male 

respondents to visit the National Museum, since the museum focus on art and design. The 

word art was mentioned 29 times by the female and 16 times by the male’s respondents, in 

total the word art was mentioned 45 times through the questionnaire. The term art is defined 

in different ways when each of the respondents has used the word art, here are some example 

on how the word art was evident and used frequently by the respondents: These are how the 

female respondents mentioned the word art: Like to look at the art, enjoy learning about art 

and history, art is my main interest, whereas the male respondents stated: interest in the art, 

I’m interested in art, enjoy art. The word art is recurrent in the answers from the questionnaire 

and that overall it was a word that was mentioned quite a lot of. Both the female and male 

respondents have used the word art when they answered the questions related about their 

reason and motive to visit the National Museum. The word art appears frequently in the 

responses on their motives to visit the National Museum.  
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The reason for these is that the National Museum has a huge collection of art that is displayed 

through various exhibitions at the museum, and also that art is a passion of interest for the 

female and male respondents. The National Museum holds an immense collections of objet 

d'arts. 

            

    Here are quote made by both female and male respondents that have used the word art. 

                          

Respondent 

“Art is my main interest couldn’t not come here! 

Cozy, new opening, Culture & art, Stillness 

Wanted to visit since the reopening, interest in art, like museum 

The collection of art 1500-1900 century 

 I enjoy visiting museums I’m interested in art  

The collection of Swedish art of 1850-1920” 

 

First result indicates in perspective to the literature review from several authors that have 

done research about the reason why art is important for the art museums visitors. Art is a 

subject and topic that is interesting to learn about when it comes to the art museums visitor’s 

curiosity, and that art has played a major role for the art museums visitors because of how 

their families has shared their interest of art with them by visiting art museums (Hendon, 

1990). An additional point about art is these individuals have an interest to see the art at the 

museum as well they have a fondness for the yearning of educational enrichment in art 

(Mastandrea, Bartoli, &Bove, 2009).These three authors Hendon, Costa, & Rosenberg, 1989 

have explained that the reason these individuals are interested about art is that as art museum 

visitors they are curious about educating themselves about art and want to visit something 

particular (Hendon, Costa, &Rosenberg, 1989). Art museums visitors have a profound interest 

in educating themselves about art when they visit an art museums (Antón, Camarero, & 

Garrido, 2017). The author Zolberg described that art is known to be something that is 

valuable and exceptional (Zolberg, 1984). 

 

2) Museum are an interesting place  
The second theme is a museum since both female and male respondents found the National 

Museum to be an interesting place to be at. The word museums were mentioned 24 times by 

the female and 17 times by the male respondents mentioned from the answers from the 

questionnaire. Museums as a word was cited a total of 41 times through the questionnaire. 

The term museum is defined in different ways when each of the respondents has mentioned 

the word museum, here are some example on how the word museum was cited by the female 

respondents: It’s an important museums, likes museum whereas the male respondent 

mentioned: I love museum, I enjoy visiting museums. The word museum was recurrent in the 

responses from the questionnaire and that overall it was a word that was cited numerous 

times. Both the female and male respondents have used the word museum when they 

answered the questions related about their reason and motive to visit the National Museum. 

The reason for these is that the respondent’s motives to visit the National Museum is for the 

reason that they are the biggest art and design museums, as well they have a vast collection of 
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many types of art and design. The National Museum is Sweden art and design museum where 

their focus relies on their art and design collection from a different historical time era, and that 

many of the respondents had an interested in the art and design that is displayed at the 

museum to see. Museum as the National Museum offer an effective way of educating about 

art and design to its museum visitors. 

 

Here are quote made by both female and male respondents that have used the word museum.   

 

Respondent 

“I am curious of the museum after the renovation 

It’s an important museum, people recommended me this museum 

 I am amazed with the excellent use of the spaces and makes my experience easier and 

enjoyable more than in other museums                                                

 My dad is visiting and I wanted to see the museum since I haven’t visited it since the 

reopening” 

 

Second result shows in perspective in the literature review from several authors that have 

done research about the reason why museums are an interesting place. Several author’s 

research has uncovered that museums are places where you can acquire knowledge about the 

past and the museum part is to teach about their content to their visitor that visit the art 

museum (Marija, Dragicevic & Stijepo, Letunic, 2014). A museum is a place where you can 

acquire knowledge (Falk and Dierking, 2000 as cited in Patterson, 2018).Museums is a place 

that symbolized ancient culture and historical past (Hooper-Greenhill, 1994).Museums are a 

big part of the reason why many museum visitors visit a museum because of the information 

that they acquire and that they also have a fascination about the museum objects and content 

(Packer, 2008). The museum has made an impact on their visitors such as that it offer them 

and chance to acquire new wisdom (Packer & Ballantyne, 2002). The museum visitor that 

visit a museum dot it because they like to learn and get new knowledge about the museum 

that they are visiting (Rounds, 2014). Museums are great places where you can learn and get 

new knowledge about a country historical past and that the museum showcase the town’s 

culture (Stylianou-Lambert, 2009). 

 

3) Interest in the art and design collections at the National Museum 

The third theme is about the interest that was the reason for many of the respondents to visit 

the National Museum was because they had an interest in the National Museum art and design 

collections. The word interest was stated 13 times by the female and 12 times by the male 

respondents from the replies from the questionnaire. Interest as a word was stated in total, of 

25 times through the questionnaire, much on what motivate the respondents to visit the 

National Museum. The term interest is defined in different ways when each of the respondents 

have mentioned the word interest, here are some example on how the word museum was cited 

by the female respondents: Interest in the art, Interest in history and art while the male 

respondents cited: I’m interested in art, is interested in art and design.  
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Several of the respondents has use the word interest often to describe on what was the main 

interest to visit the National Museum, as well as they were fascinated in something particular 

such as the art and design exhibitions and collections that are the main focus of the National 

Museum. Both the female and male respondents had an interest in the National Museum 

content such as the paintings, sculptures and drawings from different historical time era at the 

museum. 

 

Here are quote made by both female and male respondents that have used the word interest. 

 

Respondent 

“Interest in art, Interest in Sweden 

I’m a museum- visiting tourist 

Is interest in design and art 

Interest in history and art” 

 

Third result shows in perspective to the literature review from several authors that have done 

research about the reason why museums are an interesting place. Several authors’ research 

has uncovered that art museums are an interesting place such as that art is a subject and topic 

that is interesting to learn about when it comes to the art museums visitor’s curiosity, and that 

art has played a major role for the art museums visitors because of how their families has 

shared their interest of art with them by visiting art museums (Hendon, 1990). They have 

been researching about why people liked to visit art museums in general as here are some 

reason such as they have an interest to see the art at the museum as well the art museums 

visitors, have a preference for the educational expansion in art (Mastandrea, Bartoli, & Bove, 

2009). Art museums visitors have a profound interest in getting knowledge about art when 

they visit an art museum (Antón, Camarero, & Garrido, 2017). 

 

4) Free admission/entry at the National Museum 
The fourth theme is free admission because both female and male respondents found that they 

don’t have to pay for the entry, that the National Museum offer free admission/entry for 

almost their entire art and design exhibitions and collections, but the National Museum do 

have some temporary exhibitions that you have to pay. From the replies from the 

questionnaire from the female and male respondents the word free admission/entry was 

mentioned 9 times by the female and the male’s respondent mentioned the word 6 times from 

the answers from the questionnaire. In overall the word free admission/entry has been brought 

up 15 times through the questionnaire by the female and male respondents. In particular how 

the word free was cited a lot by the female respondents: its free, free entry, and male 

respondents: free, free admission. The National Museum doesn’t have any entrance fee, many 

of the respondents have explained that this was one of the reasons to visit the National 

Museum, as well to learn more about the art and design collections and the museum itself. 

Most of the respondents have used the word free when they answered the questions about 

their reason and motive to visit the Nationalmuseum. The National Museum had since they 

reopened the museum last year in 2018 had free admission so that anybody can visit the 

museum without paying for the entrance fee (Nationalmuseum, 2019). 
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          Here are quote made by both female and male respondents that have used the word free. 

 

                                                       Respondent 

“Free entry, 

 Free admission cool to see the history of Stockholm/Sweden 

Its Free Its Popular We were close by 

I love museums, Free, Popular, Location, Lots of Art” 

 

Fourth result shows in perspective to the literature review from several authors that have done 

research about free admission/entry at the museum, when authors such as Pekarik et al have 

explain that several of the museums visitors, have pointed out that sometimes you have to pay 

to visit the museums in general, and when the museums have free entry on a specific day is 

when they visit museums with their relatives to see the museum collections, purchase 

souvenirs or to dine at theirs restaurants (Pekarik et al., 1999). The author Patterson has cited 

old people like visiting a museum because they don’t have to pay for it (Patterson, 2018). 

 

5) Exhibition that showcase the National Museum collections  
The fifth theme is exhibition for the reason that the female and male respondents found that 

the National Museum offer different types of exhibitions such as most of the collections 

showcase the National Museum exceptional collections of arts, paintings, designs and statues. 

Both females and male respondents were excited to visit the National Museum for their 

unique exhibitions that showcase a large art collection. The word exhibition has been cited 10 

times from the female and 4 times from the male respondents from the answers from the 

questionnaire. In total the word exhibition has been mentioned 14 times. The National 

Museum offers different types of exhibitions that are ongoing and temporary. An example on 

how the word exhibitions were mentioned several times by the female respondents: high 

quality exhibitions, the temporary exhibitions whereas the male respondents stated: great 

exhibition of Swedish design, the separate exhibitions. The term exhibitions have been cited 

many times by the female and male respondents about their reason and motives to visit a 

museum such as the National Museum. 

 

Here are some quote made by both female and male respondents that have used the word 

exhibitions. 

Respondent 

“It has a design exhibition, People recommend me this museum 

The Finn Juhl exhibition, because I love Danish furniture 

I really enjoyed it before the renovation and think they’ve done a great job with the space and 

exhibitions” 
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Fifth result in perspective in the literature review is such that he author Hooper-Greenhill 

explains that the reasons that many visit the museums are for these reasons such as interest in 

the museum collections, exhibitions, learning as well it’s an enjoyable place to be at (Hooper-

Greenhill, 1994). The best part about visiting an art museums is to explore the art exhibition 

and learn the history from the past (López-Sintas et al., 2014). Art museums is a place that has 

gorgeous buildings, attractive exhibitions, and it’s a place where you can learn and most of 

the art museums visitors, were recommended by friends to visit an art museum (Brida, 

Manuella&Riano, 2012). The main reason that museum visitors likes to visit an art museum is 

because they have a great vast of provisional art exhibition to see at the museum (Brida et al., 

2013). 

 

6) History that teaches about the art/design collection/exhibitions at the 

National Museum 

 
The sixth theme is history since the female and male respondents found that the National 

Museum is a place that offer a history lesson to their visitors where you can learn about the 

unique narrative of their collections. The art museum visitors can learn about the history of art 

and design through the museum collection when they visit the National Museum. The role of 

the National Museum is to show their art from their own collection to their visitors, where 

they can get to learn something new. Both the female and male respondents were excited to 

visit the National Museum to learn about art and design. From the answers from the 

questionnaire, the female mentioned the word history 10 times and the male respondent 

mentioned the word 3 times. In overall the word history has been mentioned 13 times. Most 

of the respondents have used the word history when they answered the questions about their 

reason and motive to visit the National Museum. An example on how the word history was 

cited by the female respondents: Interest in history and art, I love art history, art and culture 

history and male respondents: History, Love history and art. The term history has been cited 

many times by the respondents about their motives to visit a museum such as the National 

Museum that is an art and design museum. The National Museum possesses an immense 

collection of objects of historical and artistic significance.  

 

Here are some quote made by both female and male respondents that have used the word 

history. 

                                                       Respondent 

“Enjoy learning about art and history 

And its cultural influence in whichever city I’m in 

Free entry, Interested in history of Stockholm/Sweden 

I love history and art” 

 

Sixth result in the context of the literature review is the authors explains that the best part 

about visiting an art museums is to explore the art exhibition and learn the history from the 

past (López-Sintas et al., 2014). The museums is the place where you can acquire knowledge 

about ancient history and the museum part is to teach about their collection to their visitor that 

visit the art museums (Marija, Dragicevic & Stijepo, Letunic, 2014).  
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The author Prentice describes that museums are a place that represent different types of 

cultural objects from ancient history (Prentice, 2001).The author Hooper-Greenhill have 

describe that art museums are an interesting place because of their connections to history as 

well that their museum visitors are those that value ancient historical culture (Hooper-

Greenhill, 1992 as cited in Hooper-Greenhill, 2000). The museum has nowadays become a 

well-known attraction for travellers who are interested in older history and museums (Van 

Aalst & Boogaarts, 2002).  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



45 

 

6. Results  

 
This is the result about finding out about who are the National Museum art museum visitors. 

The research purpose and questions were based on finding out who were the National 

Museum visitors through a questionnaire via the National Museum on the 5th of April 2019.  

From the result its suggest that many of the museum visitors are a mix of female and male 

visitors, that were both young and old and had studied art and design as well have a higher 

education. The reason that many of them choose to visit the museum and what attracted them 

to the National Museum is that all of them share a passion for art and design especially art. 

The main motivation to visit the National Museum was because of the interest in art that 

many of the visitors wanted to learn more about through the museum art and design 

exhibitions and collections, other factors that motivated most of the visitors to visit the 

museum because it’s an interesting place to be at. From the National Museum visitors point of 

view the museum has a beautiful architecture and overall the museum is an interesting place 

to visit. Some of the visitors felt that the National Museum had a history to tell through their 

museum collections of art and design, but mostly some enjoyed to visit the museum either by 

themselves or with a friend. Most of the National Museum visitors had wanted to visit the 

museum since it was closed for a period of five years and that since it reopened on October 

2019, many of these visitors were curious to visit the National Museum either by themselves 

or with a relative, but also that the museum offer a free admission/entry. The respondents that 

took part in the questionnaire had some critique towards the museum and came with 

suggestion such as having brochures so it world easier to get information about the museum 

art and design collections in foreign languages as well as better audio guides. 

 

6.1 Conclusions  
The conclusions are that the National Museum art museum visitors are a mix of female and 

male between 20 to 72 years that likes to learn about art and design. Both female and male 

visitors have a high educational background such as having high school, bachelor and master 

degrees as well as having studied art, design and history of art. The interesting part about the 

art museum visitors is that the author Falk have describe that there are several types of 

museum visitors and two of those that fit the description of the respondents that were part of 

the research are the explorer visitors those that like to explore and learn about new things Falk 

(2009), and experience seeker visitors those that are mostly travellers that want to experience 

something new and visit a place that has a cultural appeal Falk (2009).The reason that 

attracted the visitors to visit the National Museum is that the museum is famous for their 

impressive art and design collections with art and design from different historical time period, 

as well as that the several of the museum visitors wanted to visit the museum since it was 

closed during a five year period. Since the National Museum reopened last year in October 

2018 many of the art museum visitors wanted to visit the National Museum and they had 

several reasons for it such as that they don’t have to pay for the entry because of the free 

admission, they can learn and educate themselves about the art and design displayed at the 

museum, enjoy themselves at the museum with some acquaintance or deepen their interest 

and knowledge about a specific arts, sculptures, drawings or paintings. The National Museum 

is a place with a beautiful architecture and it offer a place to be surrounded by beautiful arts. 
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6.2 Recommendations 
The recommendations would be to conduct a research based about the National Museum that 

is an art and design museum will include an entrance fee in the future or not because lately the 

museum has faced a setback when it comes to their economy. SVT wrote an article that the 

National Museum has faced a setback because of their straining economy since the reopening 

of the National Museum last year on the 13th of October 2018 and the reason for it that is has 

resulted on higher costs for things such as cleaning or security (SVT, 2019) which means that 

they want a proposition to have an entrance fee (SVT, 2019). The National Museum  that is an 

art and design museum are happy that they have had a success with many people visiting the 

museum, but they want a change about this regarding the question about free admission or 

that they as a museum should receive more money from the Swedish government (SVT, 

2019). This topic about free admission and entrance fee is current because it has been 

discussed lately in the news and that have been debated about if the National Museum should 

continue with free admission or introduce an entrance fee (SVT, 2019). If the National 

Museum should introduce an entrance fee would they still have the same success to attract a 

lot of their visitors that are interested in art and design. 

 

6.3 Knowledge Contribution 
The topic about art museums visitors have been researched by many experienced authors and 

academics about this important subject. This master dissertation about the National Museum 

art museum visitors is a contribution in city tourism, museum research and cultural tourism 

particularly about an art and design museum that hasn’t been researched more about and it’s 

an important topic on researching about the visitor’s motivation to visit a museum such as the 

National Museum. This thesis about the National Museum art museum visitors you receive 

additional information and knowledge about the motives and reasons that many of their art 

museum visitors choose to visit the National Museum, and a detailed aspect about who are 

their visitors and their reasons and motives to visit. 
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6.4 Further Research 
There should be further research about the art museum visitor motivation to visit the National 

Museum. Most of the research about art museum visitors has focused on the museum visitor’s 

demographic variables (age, gender, income, education, and profession) but not so much 

about the psychographic variables for the museum visitors such as their (interest, principles, 

character, and behaviours). It is important to find out more about art museum visitors 

especially about the National Museum because the museum was closed from 2013 to 2017, 

and since the museum reopened on the 13 of October until now (Nationalmuseum, 2019).The 

museum has been a popular tourist attraction visited by many people (Nationalmuseum, 

2019). Most of the research about art museum visitors has been about art museums in 

international countries and the focus has to be about the National Museum art museum 

visitors. Further research should be made about the National Museum visitors to find out if 

there has been a change about their specific visitors in the upcoming months, the author did 

its own research about the art museum visitors on the 5th of April 2019 at the National 

Museum (will they have more international tourists that have visited the National Museum or 

more locally visitors from across Sweden). 

 

Further research should be made about those visitors that visit an art museum most for their 

restaurant and coffee shop because these types of visitors hasn’t been researched on. It would 

be interesting to find out about this particular group of visitors that only visit an art museum 

for these specific reasons. Since the reopening of the National Museum a lot of people have 

visited the museum mainly for its art and design, but most of those respondents who took part 

in this questionnaire that they like the restaurant and coffee shop that was available at the 

National Museum that they had a high quality to it. So it would be interesting to do a research 

about this topic to see who are these art museum visitor’s demography backgrounds (age, 

gender, education, and profession) as well as psychographic description (interest) to visit the 

National Museum only for their restaurant and coffee shops instead of visiting the museum art 

and design collection. Research should be made about those people that don’t like to visit art 

museums in general and their reason for it. This is an important fact that should be researched 

because that will help some of the well know art museums to understand their motive to not 

visit an art museum such as the National Museum. As well to find out why these people 

dislike visiting a museum in overall. Is there a way to attract these people that have strong 

opinions about museums in general and what can be done about this particular group of those 

that don’t visit museum at all.  
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7. Quality Assurance and Critical Review 

7.1 Quality Assurance 

The quality assurance for this master dissertation focus was about the visitors that visit the 

National Museum. The main focus will be the art museum visitors at the National Museum.  

 

The first focus was that to create a questionnaire where some of the questions emphasize on 

their demographic description (age, gender, profession, education, and country of origin) to 

get more information about the museum visitors backgrounds, but also the remaining 

questions deals with about two of the research questions and other open questions related to 

about the National Museum. The questions ranged from what was their specific art that they 

liked, how many times they have visited the museum and if they as visitors had suggestions of 

improvement for the museum staff at the National Museum. 

 

The second focus was to contact the National Museum and get in touch with the museum staff 

who are knowledgeable about their museum visitors so it would be best for the author to 

know who the author can come in contact with so that the author could conduct the 

questionnaire. This was important because most of the research focus is about the art museum 

visitors and also getting an approval from them to conduct the questionnaire at the National 

Museum. This was significant for three of the research questions that are the focus in this 

master dissertation deals about finding out who are the National Museum visitors and what is 

their five reasons and motives to visit the National Museum.  

 

The third focus was that the questionnaire would be done at the National Museum in place so 

that the author could distribute the questionnaire to the respondents. It was important because 

the author could have a more in depth quality about the answers of the respondents. Because 

the answers from the questionnaire would be a part in the empirical results and thematic 

analysis. 

 

The fourth focus was the respondents, especially the art museum visitors the primary focus in 

this master dissertation about finding out who are the Nationalmuseum art museum visitors. 

The focus was to target those that were English speaking visitors and those museum visitors 

that were interested in art and design would participate in answering the questionnaire. The 

quality of the answers based on the questions asked in the questionnaire is important for this 

master thesis about these specific subjects about museum visitors.  
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7.2 Critical Review 

The critical review about this master thesis is mostly in the theoretical model where the author 

explained about the author Falk museum visitors experience model where he explains that 

there are five types of museum visitors and some of the type of museum visitors are explorer, 

experience seeker and facilitator visitors. A critical opinion about this is that Falk explains 

that the explorer museum visitors most of them don’t have a higher education Falk (2009) but 

most of the respondents that were male and female that took part in the questionnaire had a 

higher education, such as bachelor and master degrees, especially those between the age 

group 25 to 60 years it was mostly the respondents that were 20 years that have a high school 

degree. The author Falk describes that facilitator museum visitors most of them visit a 

museum for somebody else such as for their kids or friends that are interested in visiting the 

museum Falk (2009), but the critical point is that from the answers about the demographic 

description, 31 of the 40 respondents had answered that they came with others acquaintance to 

visit the National Museum to enjoy the art and design of the museum. The experience seeker 

is museum visitors that is mostly travellers that like to visit a new city or country, and that are 

interested to know more about the museum Falk (2009) most of the respondents that took part 

in the questionnaire were tourists and describe their visit to the National Museum to learn 

more about Swedish art and culture and history. The author Falk also describes about 

Professional/Hobbyist but these type if museum visitors of don’t fit into this category at all, 

such as the professional/hobbyist are those that are most interested about the museum itself. 

 

Whereas the recharger museum visitors most visit a museum to relax and be in a quiet place 

(Falk, 2009). Most of the respondents that were female and male described that they visited 

the museum because it’s a quiet and peaceful place to be at. The critical review of the 

literature review is that most of the findings are related to the research questions, the first 

questions are about who are the National Museum visitors and why do they choose to visit the 

National Museum and the second question is about what are the top five reasons that attracts 

people to visit the National Museum. The facts that are known from the literature review 

based on the first research questions is that most of the authors have explained that the reason 

many people visit art museum are for this reason, such as to get an education about the art 

exhibition at the museum, learning (Brida, Manuella & Riano, 2012), as well as an art 

museum visitors are curious about educating themselves about art and wants to visit 

something particular (Hendon, Costa, & Rosenberg, 1989).The facts that are not known in the 

literature review is about the seconds questions that deals about what are the five types of 

reasons that attracts museum visitors is that most of the authors have given between 2 to 4 

reasons depending on which type of art museums that they have done research about, so it can 

mean that one author explains that art museums visitors visit an art museums for these reasons 

: art museums is a place where people can get inspired in many ways, learn about other 

cultures and interact with others (Stylianou-Lambert, 2009),whereas other authors explain 

these are  the reason that attracts people to visit art museums in general, such as they have an 

interest to see the art at the museum as well as the art museums visitors have a preference for 

the educational expansion in art (Mastandrea, Bartoli ,& Bove, 2009). 
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Another critical review about the authors that are prominent in the literature review is that the 

facts that are not known are those art museum visitors that were disappointed with museum 

exhibition/art collection or those that don’t have an interest with art museum in general. And 

also most of the authors that are prominent in the literature review about who are the art 

museums visitors and why do they choose to visit such museums have all come to the same 

conclusions about the reasons that people choose to visit an art museums. 
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7.3.4 Questionnaire  
Hello, my name is Ruddy and I’m a master student in City Tourism at the Södertörn 

University. My purpose with this questionnaire is to gather information to use in my master 

dissertation. I want to know who the National Museum visitors are. Taking part in my survey 

will be highly appreciated and of course is your entry anonymous. 

                             

Female or Male  

Age 

What is your educational background? 

 

……………………………………………………………………………………………. 

 

Your profession  

 

……………………………………………………………………………………………. 

 

Where do you come from? (Please explain) 

 

……………………………………………………………………………………………. 

 

Have you come alone or in company with someone? (Please explain) 

 

……………………………………………………………………………………………….. 

 

Have you previously studied art, art history or design in school, college and university? 

 

…………………………………………………………………………………………….. 

 

Why did you choose to visit the National Museum? 

 

…………………………………………………………………………………………….. 

 

…………………………………………………………………………………………….. 

 

…………………………………………………………………………………………….. 

 

…………………………………………………………………………………………….. 

 

What are your top five reasons to visit the National Museum? 

 (Please explain) 

 

1…………………………………………………………………………………………….. 

 

2…………………………………………………………………………………………….. 

 

3…………………………………………………………………………………………….. 

 

4…………………………………………………………………………………………….. 

 

5…………………………………………………………………………………………….. 
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Which art exhibition did you enjoy the most at the National museum? 

 

…………………………………………………………………………………………….. 

 

Was there any particular painting, sculpture or drawings that you enjoyed more from the 

National museum art collection? 

 

…………………………………………………………………………………………….. 

 

In which extent you are satisfied with your visit? 

 

…………………………………………………………………………………………….. 

 

…………………………………………………………………………………………….. 

 

Do you think that your visit motives are fulfilled now? 

 

…………………………………………………………………………………………….. 

 

…………………………………………………………………………………………….. 

 

Has it been your first choice among all Stockholm attractions? 

 

…………………………………………………………………………………………….. 

 

 

How many times have you visited this museum? 

 

…………………………………………………………………………………………….. 

 

 

Have you been visiting similar museums in other countries? Which one? 

(Please explain) 

 

…………………………………………………………………………………………….. 

 

How do you compare this museum with other art museums abroad in term of your 

experience? 

 

…………………………………………………………………………………………….. 

 

…………………………………………………………………………………………….. 

 

Do you have any suggestions regarding improvement to the staff of the museum?  

(Please specify) 

 

……………………………………………………………………………………………..   

 

                 Thank You for taking the time to answer my questionnaire 


